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COMBATING COUNTERFEITING

16 countries of the Euro 
Mediterranean area sign 

the Charter of Rome

During the Italian Presiden-

cy of the European Union the

fight against counterfeiting in

the Euro Mediterranean area,

thanks to the participation of 16

countries, has been strength-

ened and expanded, with a co-

operation process launched in

2008 with seven countries par-

ticipating.

As a result of the third meet-

ing of the Anti-Counterfeiting

EUMED National Council the

delegates of Algeria, Bulgaria,

Croatia, Egypt, France, Greece,

Jordan, Italy, Lebanon, Malta,

Morocco, Portugal, Romania,

Serbia, Slovenia and Spain have

signed a new document of un-

derstanding, the “Charter of

Rome to strengthen the fight

against counterfeiting” driving

always more attention to the

Anti-Counterfeiting policies

and actions.

The “Charter of Rome” aims

to strengthen, within each

country, the coordina-

tion between public

and private authorities

through the creation

and maintenance of

Anti-Counterfei t ing

National Committees

(on the model of the

Italian Anti-Counter-

feiting National Coun-

cil and French Anti-

Counterfeiting Nation-

al Committee) and to

improve the connec-

tion between them.

This will be done

by strengthening the

development aid in the

following fields: Ap-

plication of Intellectual

Property Rights, in order to

strengthen the authorities’ abili-

ty, promptness and effective-

ness; Combating Counterfeiting

online, to get informations on

this phenomenon in rapid and

constant evolution, communica-

tion / information / education to

consumers, manufacturers and

institutions, in order to increase

awareness about the issues relat-

ed to counterfeiting; training the

personnel in charge of combat-

ing counterfeiting; legislative

and institutional structures for

the promotion of exchanges of

knowledge and information

about the National legal system,

Anti-Counterfeiting National

Plans and their implementations.

To achieve all the goals in

the “Charter of Rome”, the par-

ticipating countries agreed to

create a network of National

Anti-Counterfeiting Committees

Network (CNAC Eumed). They

also agreed to identify in each

country a “focal point” to work

Systemic stress among euro

area banks and sovereigns de-

clined further to levels last seen

before the onset of the global fi-

nancial crisis in 2007, according

to the latest Financial Stability

Review of the European Central

Bank (ECB). 

Generally ebullient financial

market sentiment contrasts with a

weak, fragile and uneven eco-

nomic recovery – despite progress

in addressing banking and sover-

eign vulnerabilities. In particular,

the provision of bank credit re-

mains weak, despite exceptional

ECB support, given a combina-

tion of weak demand and credit

terms in some pockets of the

economy that may discourage

borrowing and investment.

In the meantime, balance sheet

repair in the euro area continues.

Banks have strengthened their bal-

ance sheets at least in part as a re-

sult of the ECB’s comprehensive

assessment. However, the work of

restoring public finances remains

uneven and unfinished.

Combining these legacy issues

that require balance sheet repair

with emerging risks in the form of

continued global search for yield

leads to three key risks to financial

stability over the next 1½ years

that could reinforce each other, if

triggered: Abrupt reversal of the

global search for yield, amplified

by pockets of illiquidity, with

signs of a growing use of leverage

in the non-bank financial sector.

This calls for continued efforts to

improve the oversight of and the

tools to deal with risks from shad-

ow banking activities.Persistently

sluggish bank profitability in a

weak, fragile and uneven macro-

economic recovery. Re-emergence

of debt sustainability concerns, set

against low nominal growth and

wavering policy determination for

fiscal and structural reform. 

In addition to a thorough re-

view of the main developments

relevant for euro area financial

stability, this Review also con-

tains three special feature arti-

cles. The special feature articles

study the effects of spillovers

from fire-sales in the euro area

financial system, work on char-

acterising the financial cycle in

euro area countries and the net

stable funding ratio in the con-

text of the new macro-prudential

policy toolkit. 

G.L.

OECD 

Stronger policy response needed 
to avoid risks to growth,

especially in the euro area

ECB

Weak economic prospects
exacerbate financial system risks  

Modest global economic

forecasts, continuing high unem-

ployment, and downshifts in po-

tential output should spur gov-

ernments with a greater sense of

urgency to fully employ mone-

tary, fiscal and structural policy

levers to support growth, notably

in Europe, according to the Eco-

nomic Outlook .

The Economic Outlook

draws attention to a global econ-

omy stuck in low gear, with

growth in trade and investment

under-performing historic aver-

ages and diverging demand pat-

terns across countries and re-

gions, both in advanced and

emerging economies.  

“We are far from being on

the road to a healthy recovery.

There is a growing risk of stag-

nation in the euro zone that

could have impacts worldwide,

while Japan has fallen into a

technical recession,” OECD

Secretary-General Angel Gurria

said.   “Furthermore, diverging

monetary policies could lead to

greater financial volatility for

emerging economies, many of

which have accumulated high

levels of debt.”

Global GDP growth is pro-

jected to reach a 3.3% rate in

2014 before accelerating to

3.7% in 2015 and 3.9% in

2016, according to the Outlook.

This pace is modest compared

with the pre-crisis period and

somewhat below the long-term

average. 

The euro area is projected to

grow by 0.8% in 2014, before

slight acceleration to a 1.1% rate

in 2015 and a 1.7% rate in 2016.

A prolonged stagnation in the

euro area could drag down global

growth and have knock-on ef-

fects on other economies through

trade and financial links.  A sce-

nario in the Outlook shows how

a negative shock could lead an

extended period of very low

growth and very low euro infla-
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16 countries of the Euro
Mediterranean area sign

the Charter of Rome
Vicari: "Commitment to protect health 

and safety of 450 million citizens”

as a facilitator towards its na-

tional authorities to solve any

possible cases of counterfeiting,

reported by the authorities of the

other signatory countries, which

requires the involvement of na-

tional authorities.

The Undersecretary of State

Simona Vicari, president of the

National Anti-Counterfeiting

Council, setting up the work

said: “The 16 countries that are

present here represent a popula-

tion which amounts almost to

450 million people, and total up

around €14 000 billion GDP.

When we talk about the fight

against counterfeiting, we talk

about defending the health and

safety of 450 million citizens,

protecting the creative heritage

of the companies that produce

14 billion GDP and supporting

the growth and competitiveness

of the economic and institution-

al systems in which citizens and

enterprises trust they can contin-

ue to operate”.

The Meeting of CNAC

Eumed was organized by the

Ministry of Economic Develop-

ment and the Italian CNAC, in

collaboration with the INPI

(French Industrial Property Of-

fice) and the French National

Anti-Counterfeiting Committee.

Valeria Bartolini

CROATIA 

Marušić:
Economic growth,
Eu enlargement
main challenges

of Adriatic-Ionian
macroregion

Assistant Minister of Foreign

and European Affairs Hrvoje

Marušić attended the inaugura-

tion conference of the EU Strate-

gy for the Adriatic and Ionian

Region (EUSAIR), organized by

the Italian presidency, with the

attendance of high representa-

tives from the EUSAIR partici-

pating countries, European Com-

mission, ECOSOC, European

Parliament, Adriatic-Ionian Ini-

tiative and numerous other repre-

sentatives. The EUSAIR gathers

four member countries (Croatia,

Greece, Italy and Slovenia) and

four non-members (Albania,

Bosnia and Herzegovina, Mon-

tenegro and Serbia). The confer-

ence marks the onset of the EU-

SAIR implementation after it

was confirmed at the European

Council meeting in October

2014.

Stimulating economic growth,

reducing unemployment, bigger

economic and social cohesion,

and EU integration of the West-

ern Balkans are the main chal-

Asked about the region’s

linking, Marušić said that the

Strategy represented a platform

for stimulating the development

of transport infrastructure within

the region and the EU. In that

sense, the participating countries

should use the EUSAIR to tackle

the issue of lacking transport in-

frastructure, as well as linking

the coast and the rural hinterland,

with a positive impact on the at-

tractiveness of the macroregion

and economic activities in less

developed areas.

“Croatia sees as special pri-

orities a diversified and secure

energy supply, better transport

connectedness and further devel-

opment of tourist attractions,

with a special emphasis on the

development of the Adriatic hin-

terland. The Strategy is impor-

tant as a catalyst of the enlarge-

ment as well,” said the assistant

minister. 

Gloria Lupi

lenges of the Adriatic-Ionian Re-

gion discussed at the conference,

along with the benefits of

macroregional approach to said

challenges.

“Implementing the new

macroregional strategy will con-

tribute to the common goal of the

region’s sustainable develop-

ment and employment,” Marušić

said, adding it was paramount to

take advantage of all the possi-

bilities of macroregional cooper-

ation in areas crucial for eco-

nomic growth and prosperity of

our citizens.

Economic and monetary
affairs MEps secure deal
to boost infrastructure
investment in the Eu

A negotiating team led by

Alain Lamassoure (EPP, FR)

struck a political deal with the

Council and the Commission on

European Long Term Investment

Funds (ELTIFs). These funds

should boost non-bank financing

for projects that deliver infra-

structure, intellectual property or

research results which benefit the

real economy and society.

“On the very day that Euro-

pean Commission President

Jean-Claude Juncker presented

his investment plan for Europe,

we have agreed on a structure to

attract the savings of both indi-

vidual and professional investors

to finance long term investments

in the European Union”, said

Parliament’s rapporteur on

ELTIFs Lamassoure.

“We welcome the political

agreement on ELTIFs, which will

provide the EU with a new tool

to boost long-term investment in

Europe and complement the

Juncker investment plan”, said

Economic and Monetary Affairs

Committee chair Roberto

Gualtieri (S&D, IT).

ELTIF objectives.  

ELTIFs are designed to boost

non-bank investment in the real

economy across Europe. They

will help pension funds, insur-

ance companies, professional

and even retail investors (if they

are willing to invest at least

€10,000 for the long term,

whether in one or more ELTIFs)

to put money into projects in

their own countries, elsewhere in

the EU and outside it, provided

that these benefit the EU econo-

my and growth.

Long -term financing.

ELTIFs will channel funds

only into long-term projects,

which by their very nature are

unlikely to return a quick profit.

But they should drive long-run

growth by delivering infrastruc-

ture, machinery and equipment,

education and research results.

Redemption.

ELTIF investors will have to

be ready and able to make a long

term commitment, since they

will not be able to withdraw their

money easily. However, to pro-

tect retail investors in particular,

the negotiators agreed “redemp-

tion” rules that would enable an

ELTF which has enough liquid

assets to return an investor’s

money to do so at the investor’s

request.

Parliament’s negotiators in-

serted provisions to ensure that

long-term funds really do benefit

the EU economy and growth,

that they are not invested in

speculative assets and that any

retail investors in them are prop-

erly informed and protected.

Next Steps.  

The deal still needs to be en-

dorsed by the committee and the

full House as well as the Mem-

ber States.

EU

A new momentum for jobs,
growth and investment

The Alert Mechanism Report
provides a screening of all 28 EU
economies for potential econom-
ic risks, providing an early warn-
ing on imbalances such as hous-
ing booms or banking crises. It
indicates which countries war-
rant an in-depth review of their
economies. See the comprehen-
sive  factsheet  for more informa-
tion.

The Draft Joint Employment
Report analyses employment and
social trends, and challenges, as
well as the policy responses de-

Vice-President Dombrovskis,
Commissioner Moscovici and
Commissioner Thyssen have to-
day presented the Autumn 2014
Economic Governance package
to kick off the new European Se-
mester.

The Annual Growth Survey
sets out general economic and
social priorities for the EU for
2015, as part of the European
Commission’s overall approach
to support job creation and get
Europe growing again. 

In the survey, the Commis-
sion recommends pursuing an
economic and social policy
based on three main pillars: a
boost to investment; a renewed
commitment to structural re-
forms, and the pursuit of fiscal
responsibility. 

ployed by Member States. It

serves as a basis for further

analysis, surveillance, and coor-

dination throughout the Euro-

pean Semester. 

The Commission also pub-

lishes a review of various pieces

of legislation that make up the

“Six Pack” and the “Two Pack”.

While the legislation has signifi-

cantly strengthened the EU’s

economic governance frame-

work, the review reveals areas

for improvement on transparency

and complexity of policy mak-

ing, and their impact on growth,

imbalances and convergence.

Finally, the Commission pub-

lishes its opinions on euro area

countries’ Draft Budgetary Plans

for 2015, which give an early

signal on whether the underlying

national budgets are in line with

the obligations under the Stabili-

ty and Growth Pact. 

In some cases, the risk of

non-compliance has implications

for possible steps under the Ex-

cessive Deficit Procedure. In the

cases of France, Italy and Bel-

gium, the Commission will  ex-

amine the situation in early

March 2015. This will be done in

light of the finalisation of the

budget laws and the expected

specification of the structural re-

form programme announced by

the national authorities in their

letters to the Commission on 21

November. These three Member

States have committed at the

highest level of government to

adopt and implement growth-en-

hancing structural reforms by

early 2015. These are expected

to have an impact on the sustain-

ability of public finances over

the medium term.
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uk Space
Agency to invest

up to £32
million in global
space industry
partnerships

The UK Space Agency is in-

vesting up to £32 million to open

opportunities for the UK space

sector to share expertise in real-

world satellite technology and

services overseas.

Grants will be awarded to

British companies to work with

international partners developing

satellite technology to tackle is-

sues like flooding, deforestation

and humanitarian crises in

emerging economies. These

grants will be match funded by

industry.

The UK space sector contin-

ues to thrive, growing at over 7%

per year and is currently worth

£11.3 billion to the UK econo-

my. With more than 5,000 jobs

created in the last 2 years, it em-

ploys more than 34,000 people

and supports a further 72,000

jobs in other sectors.

The International Partnership

Space Programme (IPSP) will

run over 2 years. It will support

UK companies to become trusted

partners to provide high-tech ex-

ports, thereby growing the UK

space sector and creating jobs.

Announcing the money as

part of a visit to Airbus Defence

& Space in Stevenage, Universi-

ties, Science and Cities Minister

Greg Clark said: Rosetta has cap-

tured the world’s imagination,

and the mission is a real testa-

ment to British engineering and

technological expertise. I am

very proud that a major part of

the Rosetta platform was built in

Britain here at Airbus.

UK space companies are an

engine for growth for the UK

economy and this programme

will support our ambitious target

of achieving 10% of the global

space sector by 2030.

This programme will help our

international partners to take ad-

vantage of British expertise in

satellite technology, services and

scientific research. Today’s

funding will give even more UK

companies the chance to work on

these kinds of exciting projects

so that more people can enjoy

the considerable economic and

social benefits that new space

technologies provide.

Greg Clark toured the Airbus

facilities with the European

Space Agency’s first astronaut,

Major Tim Peake. During the

visit they met with engineering

apprentices to hear about types

of careers in the space sector and

promote the  #YourLife cam-

paign, which encourages stu-

dents to take up careers in sci-

ence, technology, engineering

and maths (STEM) subjects.

SPAIN

EIB-ICo: further EuR 1bn
of SME support for growth 

and employment
The European Investment

Bank (EIB) has granted a EUR 1

billion loan to the Instituto de

Crédito Oficial to provide invest-

ment financing for SMEs and

midcaps in Spain.

The EIB loan will provide

SMEs and mid-sized companies

with long-term finance for their

investment projects and credit

lines on favourable terms. The

underlying sub-loans will finance

investment projects in Spain

costing up to EUR 25 million in

the case of SMEs and up to EUR

50 million in the case of mid-

sized companies.

This agreement signals once

again the excellent cooperation

over the years between the Euro-

pean Investment Bank (EIB) and

the Instituto de Crédito Oficial

(ICO) to support the access of

small and medium-sized enter-

prises (SMEs) to funding for

their investments in Spain.

President Werner Hoyer and

Vice-President Escolano from

the European Investment Bank

visited Spain today in order to

hold meetings with the President

of the Spanish Government,

Mariano Rajoy, and the Minister

of Economy and Competitive-

ness, Luis de Guindos. The meet-

ings mainly focused on the EU

bank’s engagement in the coun-

try and support for EU competi-

tiveness. On the occasion of this

visit the EUR 1 billion loan

agreement was signed.

Under the agreement, ICO

will match this EIB loan with the

same amount. Thus, total funds

made available to Spanish SMEs

will amount to EUR 2 billion.

This is EIB’s third EUR 1 billion

loan to ICO since November

2013, with ICO contributing the

same amount. The two previous

credit lines have already been ex-

tended to more than 49 000

SMEs and midcaps in the period

2013-2014.

President Werner Hoyer said

“By providing this new credit

line for financing SMEs, the EIB

is underlining once again the key

role that SMEs play in strength-

ening the competitiveness of the

European economy by fostering

sustainable economic growth and

employment”.

Vice-President Román Es-

colano expressed “his deep satis-

faction with this new EUR 1 bil-

lion loan to ICO. This operation

represents a new step in our firm

commitment to provide SMEs,

the backbone of the European

economy, with much-needed re-

sources at very favorable rates,

and will help stimulate economic

activity in a wide range of eco-

nomic sectors and regions across

Spain”.

ICO’s Chairwoman, Irene

Garrido added that “I would like

to highlight the support that ICO

has consistently received from

the EIB and thank the Bank for

the trust that it has once again

placed in ICO and Spain, in the

firm belief that this will undoubt-

edly help to improve the financ-

ing of Spanish small and medi-

um-sized enterprises and give a

boost to the recovery of the

Spanish economy that has al-

ready begun”.

Financing small businesses is

one of the EIB’s investment pri-

orities. Last year alone, the EIB

and its subsidiary the European

Investment Fund provided a

record amount of around EUR 22

billion for SMEs and midcaps,

benefiting some 230 000 compa-

nies across Europe. In Spain, it

made available EUR 4836 mil-

lion in 2013 for new credit lines

designed to finance the invest-

ment projects of more than 47

000 SMEs and midcaps.

Landmark China-Australia
Free trade Agreement

The landmark China-Aus-
tralia Free Trade Agreement
(ChAFTA) will unlock substan-
tial new benefits for Australians
for years to come. ChAFTA will
add billions to the economy, cre-
ate jobs and drive higher living
standards for Australians.

Australian businesses will
have unprecedented access to the
world’s second largest economy.
It greatly enhances our competi-
tive position in key areas such as
agriculture, resources and ener-
gy, manufacturing exports, ser-
vices and investment.

Building on trade deals al-
ready concluded with Korea and
Japan, ChAFTA forms part of a
powerful trifecta of agreements
with Australia’s three largest ex-
port markets that account for
more than 61 per cent of our ex-
ports of goods.

More than 85 per cent of
Australian goods exports will be
tariff free upon entry into force,
rising to 93 per cent in four
years. Some of these goods are
currently subject to tariffs of up
to 40 per cent.

On full implementation of
ChAFTA, 95 per cent of Aus-
tralian goods exports to China
will be tariff free.

Australian households and
businesses will also reap the ben-
efits of cheaper goods and com-
ponents from China such as vehi-
cles, household goods, electron-
ics and clothing, placing down-
ward pressure on the cost of liv-
ing and the cost of doing busi-
ness.

Significantly, tariffs will be
abolished for Australia’s $13 bil-
lion dairy industry. Australia’s
beef and sheep farmers will also
gain from the abolition of tariffs
ranging from 12-25 per cent and
all tariffs on Australian horticul-
ture will be eliminated.

Tariffs on Australian wine of
14 to 30 per cent will go within
four years, while restrictive tar-

iffs on a wide range of seafood,
including abalone, rock lobster,
and southern bluefin tuna will al-
so cease within four years.

Tariffs will also be removed
on a range of Australian re-
sources and energy products, in-
cluding the eight per cent tariff
on aluminium oxide on the first
day of the Agreement, benefit-
ting our exports worth around
$1.3 billion
a year. The
tariffs on
coking coal
will be re-
moved on
day one,
with the tar-
iff on ther-
mal coal
phasing out
over two
years.

T a r i f f s
will be also
e l imina ted
on a wide
range of
Australian manufactured goods,
including pharmaceutical prod-
ucts and car engines.

The Australian Government
has secured the best ever market
access provided to a foreign
country by China on services,
with enormous scope to build on
an export market already worth
$7 billion.

Legal services, financial ser-
vices, education, telecommunica-
tions, tourism and travel, con-
struction and engineering, health
and aged care services, mining
and extractive industries, manu-
facturing services, architecture
and urban planning, as well as
transport, among others, will all
benefit from being able to do
business in China more easily.

A key feature of ChAFTA is
a built-in mechanism to allow for
further liberalisation and the ex-
pansion of market access over
time, including a first review
mechanism within three years.
This places Australia in a strong
position to secure additional
gains as China undergoes further
economic reform into the future.

ChAFTA contains investment
provis ions
which will
boost and
diversify our
bilateral in-
vestment re-
l a t i o n s h i p
with China.
The Chinese
Government
estimates to-
tal outbound
investment
of US$1.25
t r i l l i o n
(A$1.44 tril-
lion) over
the next 10

years.
ChAFTA will promote fur-

ther Chinese investment in Aus-
tralia by raising the Foreign In-
vestment Review Board (FIRB)
screening threshold for private
companies from China in non-
sensitive areas from $248 million
to $1,078 million.

Consistent with the promise
made by the Coalition at the last
election, the Government will be
able to screen investment pro-
posals by private investors from
China in agricultural land valued
from $15 million and agribusi-
ness from $53 million.

Furthermore, FIRB will con-
tinue to screen proposed invest-
ments by Chinese State Owned
Enterprises regardless of value.

These provisions are consistent
with Australia’s trade agree-
ments with Korea and Japan.

ChAFTA will also contain an
Investor State Dispute Settlement
(ISDS) mechanism. This will en-
able Australians to invest in Chi-
na with greater confidence. The
ISDS provisions contain strong
safeguards to protect the Aus-
tralian Government’s ability to
regulate in the public interest and
pursue legitimate welfare objec-
tives in areas such as health,
safety and the environment.

With a view to maximising
the benefits of the FTA for busi-
ness, Australia and China have
also agreed to review their bilat-
eral taxation arrangements, in-
cluding relief from double taxa-
tion.

Negotiations for a free trade
agreement with China com-
menced under the Howard Gov-
ernment in 2005 and languished
between 2007 and 2013.

China is Australia’s largest
two-way trading partner in goods
and services (valued at more than
$150 billion in 2013), our largest
goods export destination ($95
billion in 2013), and our largest
source of goods imports ($47 bil-
lion in 2013).   China is Aus-
tralia’s largest services export
market ($7 billion in 2013).

ChAFTA assures the future
competitiveness of our exports.
Trade and Investment Minister
Andrew Robb and Commerce
Minister Gao Hucheng today
signed a Declaration of Intent in
the presence of Australian Prime
Minister Tony Abbott and Chi-
nese President Xi Jinping at Par-
liament House in Canberra.

Both countries have under-
taken to conduct respective legal
reviews of the concluded text
and prepare Chinese and English
language versions for signature
in 2015.

C.V.

Negotiations 
for a free trade
agreement with

China commenced
under the Howard

Government 
in 2005
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OECD 

Stronger policy response needed 
to avoid risks to growth,

especially in the euro area

tion, resulting in unemployment

remaining at its current unac-

ceptably high level.

“With the euro zone outlook

weak and vulnerable to further

bad news, a stronger policy re-

sponse is needed, particularly to

boost demand,” said OECD Chief

Economist Catherine L Mann.

“That will mean more action by

the European Central Bank and

more supportive fiscal policy, so

that there is space for deeper

structural reforms to take hold. A

Europe that is doing poorly is bad

news for everyone.”

Among the major advanced

economies activity is gaining

strength in the United States,

which is projected to grow by

2.2% in 2014 and around 3% in

2015 and 2016. In Japan, growth

was impacted by consumption

tax hikes in 2014, with expected

growth of only 0.4% in 2014,

and rises modestly to 0.8% in

2015 and 1% in 2016. 

Large emerging economies

are projected to show diverging

performance over the coming

years. A slowdown in China, to-

wards more sustainable growth

rates, will see GDP growth drop

from a 7.3% growth rate in 2014

to a 7.1% rate in 2015 and a

6.9% rate in 2016. However, the

rapid increase in credit, rising

share of non-bank credit as well

as housing market and local gov-

ernment activity are raising con-

cerns about financial stability. A

scenario in the Outlook shows

that a 2-percentage point decline

in the growth of Chinese domes-

tic demand would lower global

GDP by 0.3 percent per year.

“The Chinese authorities will

need to use all of their policy in-

struments to keep the economy

on an even keel,” Ms Mann said.

This full release of the Eco-

nomic Outlook today follows up

on the advanced G-20 release on

6 November, and contains full

projections for all OECD and key

emerging economies. GDP pro-

jections for the G-20 economies

have been updated. 

A.C.L.

Signing of the
founding

documents of
the International

nuremberg
principles
Academy

Martin Ney, Legal Adviser

to the Federal Government on

international law issues at the

Federal Foreign Office, Win-

fried Bausback, Bavarian Minis-

ter of Justice, Markus Söder,

Bavarian Minister of Finance,

and Ulrich Maly, Mayor of

Nuremberg, signed the docu-

ments founding the International

Nuremberg Principles Academy

during a ceremony in Court-

room  600 of the Nuremberg

Palace of Justice. “Helping to

safeguard peace through the

means of the law is the key mis-

sion that we, as the founders of

the International Nuremberg

Principles Academy, are setting

in motion today in these found-

ing documents,” they said.

Martin Ney, Legal Adviser to

the Federal Government on in-

ternational law issues, said that

the International Nuremberg

Principles Academy highlighted

Germany’s role in helping to

shape international criminal law.

Zusatzinformationen. The

idea is that the Academy will be

a forum for research and dia-

logue, where researchers, practi-

tioners, representatives of civil

society and indeed people from

all over the world with an inter-

est in the topic can meet to ex-

change views and have free and

open discussions.

Winfried Bausback, Bavarian

Minister of Justice, observed

that the Academy and the legal

system as a whole would thus

benefit from each other’s work.

“In a state under the rule of law

and in today’s international

community, which is committed

to justice, the law of the strong

does not apply. Law is what

counts. And ultimately, only the

courts may decide.” Bausback

said this was why the founding

day of the International Nurem-

berg Principles Academy was al-

so a very good day for justice in

particular. “Safeguarding peace

through the means of the law is

a major undertaking. There is no

doubt that great perseverance is

often needed until justice wins

through in the end. The cases

tried at the International Crimi-

nal Court in The Hague are a

good example of this. These cas-

es also send a clear message,

namely that in the end, justice

has the last word. And rightly

so!” Bausback said.

“Nuremberg is a city of hu-

man rights. Here, in the birth-

place of international criminal

law, we are setting up a research

institute that will play a signifi-

cant role in combating genocide

and crimes against humanity,”

said Markus Söder, Bavarian

Minister of Finance and Region-

al Identity. “The historic loca-

tion of the Nuremberg trials,

which marked the end of the Nazi

era and the beginning of the rule

of law, was indeed the ideal

home for the Academy.”

The Free State of Bavaria

provided half of the initial capi-

tal, and will also provide the

Academy with permanent

premises in the east wing of the

Nuremberg Palace of Justice free

of charge. This will be made

possible through the construc-

tion of a new courtroom building

by the end of  2017 at a cost of

some 27  million euros to the

Free State of Bavaria.

“As a city of peace and hu-

man rights, Nuremberg is the ide-

al location for the International

Nuremberg Principles Acade-

my,” said Mayor Ulrich Maly.

The origins of serious crimes

against humanity, and how they

are subsequently dealt with legal-

ly and in society, can be dis-

cussed against the backdrop of

the Documentation Centre, the

Memorium Nuremberg Trials

and the city’s human rights work.

“The Nuremberg trials wrote le-

gal history in Nuremberg,” Maly

said. “The Academy will now cre-

ate an international forum for

current issues in international

(criminal) law.”

Claudio Valeri

netherlands 
invests generously
in Green Climate

Fund

The government is set to in-
vest €100 million in the Green
Climate Fund, as proposed by the
foreign trade and development
minister, Lilianne Ploumen, and
her environment counterpart,
Wilma Mansveld. The GCF is a
new international fund managed
by the United Nations to help de-
veloping countries reduce their
greenhouse gas emissions (miti-
gation) and cope with the effects
of climate change (adaptation).

Ms Ploumen announced the
news in Rwanda, which she is
currently visiting with a trade
delegation made up of 29 compa-
nies. The money comes from her
climate budget. ‘It’s vital that the
GCF becomes operational soon
because there is an urgent need
for action,’ she says.

At the last climate summit in
Copenhagen, the international
community agreed to establish an
international climate fund to sup-
port climate projects by develop-
ing countries. In the run-up to the
December 2014 climate summit
in Lima, several countries are an-
nouncing their contributions to
the Green Climate Fund. This
will give a major boost to the in-
ternational negotiations which are
to result in a new international
climate treaty in Paris next year.

Ms Ploumen: ‘Climate pro-
jects also have a social compo-
nent. The Netherlands has ex-
pressly demanded that impact on

gender equality and poverty re-
duction also be taken into ac-
count when assessing applica-
tions for GCF financing. We al-
so advocate private sector in-
vestment in climate projects in
developing countries via the
Fund. Such investment will play
a crucial role in the transforma-
tion towards climate-neutral and
climate-resilient development
pathways.’

Her counterpart Ms Mansveld
agrees. ‘By contributing to the
Fund, the Netherlands is saying
that action must be taken against
the effects of climate change in
these countries. In this way, pros-
perous countries, businesses and
other organisations are showing
solidarity with countries that do
not have the money or expertise
to defend themselves against cli-
mate change. And the Nether-
lands is giving more than just
money. By sharing our expertise
on water, flood protection and
techniques to reduce greenhouse
gas emissions, we are helping de-
veloping countries cope better
with climate change.’

The Netherlands is already in-
vesting in a number of climate

projects in Africa’s Great Lakes
region, which Ms Ploumen is
currently visiting. Projects like
the energy network in Rwanda
and DR Congo can serve as an
example to the Green Climate
Fund. This project aims to reduce
the use of charcoal as cooking fu-
el – a major cause of deforesta-
tion in the region.

The Netherlands also supports
a Rwandan project, which Ms
Ploumen visited yesterday, where
methane gas is extracted from
Lake Kivu for electricity genera-
tion. The project thus reduces
both greenhouse gas emissions
and the danger methane poses to
the local population. In addition,
having its own source of renew-
able energy benefits the region’s
economic and social develop-
ment.

Another interesting example
is the integrated water manage-
ment programme that aims to re-
duce drought, erosion and water
pollution in Rwanda. The ex-
treme weather caused by climate
change leads to droughts and
floods, which can hamper a coun-
try’s socioeconomic develop-
ment. The Dutch approach helps
reduce poverty, clean the envi-
ronment and lessen the impact of
climate change. The Green Cli-
mate Fund offers opportunities
for supporting similar projects
and programmes in developing
countries on a large scale.

Guidelines for central government
debt management in 2015

The Government adopted
guidelines for the management of
the central government debt. The
actual maturity of the central gov-
ernment debt is retained un-
changed, but the direction of the
foreign currency debt is changed
so that the foreign currency expo-
sure of central government will
decrease gradually over the next
few years.

The starting point for the Gov-
ernment’s guideline decision is
that central government debt shall
be managed in such a way as to
make the costs and risks as low as
possible.

“At present 15 per cent of the
central government debt is in for-
eign currency. Gradually reduc-
ing this foreign currency exposure
reduces the risks without an in-
crease in the expected costs,” says
Minister for Financial Markets
and Consumer Affairs Per Bol-
und.

In recent years the Debt Office
has analysed the costs and risks of
foreign currency exposure in the
central government debt. This
analysis shows that foreign cur-
rency exposure does not result in
lower costs in the long term, but
does involve currency risk.

The annual rate of decrease of
the foreign currency exposure is
limited by a ceiling of SEK 30 bil-
lion, but is planned at SEK 20 bil-
lion. This corresponds approxi-
mately to the decrease of foreign
currency exposure that arises when
various financial instruments ma-
ture, i.e. without the Debt Office
taking any active measures. The
rate at which the foreign currency
exposure decreases may be altered
depending on what decision is tak-

en concerning the question of
hedging the foreign currency re-
serve of the Riksbank by entering
forward contracts with the Debt
Office. The rate of decrease is not
expected to affect the krona ex-
change rate or the Debt Office’s
possibilities of borrowing in for-
eign currency.

In order to increase trans-
parency and simplify reporting,
new measures are introduced for
calculating the maturities and
shares of the central government
debt. One result of this is that
changes are made to the bench-
marks for maturity and the share
of inflation-linked debt. In prac-
tice, however, the guidelines for
maturity and the share of infla-
tion-linked debt are unchanged.

The overall objective of debt
policy is to minimise the cost of
the central government debt in the
long-term while taking risk in its
management into account. The
management of the debt shall be
conducted within the framework
of monetary policy requirements.

The Government primarily
steers the expected costs for and
risk in the central government debt
by adopting guidelines for the
composition and maturity of the
debt. The Government adopts its
guidelines following proposals
from the Debt Office. The Debt
Office is responsible for the opera-
tional management of the central
government debt within the frame-
work of these guidelines. Central
government borrowing and debt
management are evaluated every
other year in a government com-
munication to the Riksdag. The
next evaluation will be submitted
to the Riksdag in April 2016.
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the certainties of the past, 
the nowadays obstacles, 

Italy’s future
by Francesco Bartolini Caccia

Introduction. Italy, postwar:
After a difficult time we finally
came to domestic and interna-
tional solutions that have led
both industry and employment to
levels that generated wealth,
gave rights to classes that did not
have any before, and created bal-
ances that nowadays are still
holding up. At a later stage Italy
has proven to be an "Euro-
peanist" country ahead of its
time, even before the European
Union had been "conceived", of
which it was one of the founders
and it is now one of its leading
supporters.

Then there were the
sixties/seventies who had in
common, in many states, strug-
gles for new rights and changes
that eventually led to the leg-
endary eighties, characterized by
widespread well-being and pros-
perity: Everyone had a job, mon-
ey to burn, and the prices that
kept inflating were not worrying
anyone, in fact: those who previ-
ously could not afford it where
charmed and fascinated by
spending more and more.

But with the beginning of
globalization and outsourcing,
with the alternating of all the po-
litical revolutions, that have
changed the course of the Italian
history, and the single European
currency coming into force (the
management of which is still im-
bued with doubts), the machine
was not working the same way
as did before.

At the beginning of the new

century several companies start-

ed to move abroad, not only for

economic reasons but to follow

the new global challenges as

well, this led to an inevitably loss

of jobs in our country. No coun-

termeasure has ever been activat-

ed, so the mechanism slowly

started to die.

By following the US eco-

nomic policy a little too blindly,

Europe and Italy have underesti-

mated the potential of Eastern

Europe and the Balkans looking

almost exclusively at Asia,

BRICS or other non-European

states as investment opportuni-

ties. These countries are actually

trades with massive potential, so

this is not the problem and nei-

ther is the consistency of the

Company's policies,  the problem

is at the bottom: the United

States had to find their own "al-

ter ego" where to produce at low-

er costs and where to sell, as its

domestic market was almost sat-

urated. At the same time Europe

and Italy also began to have this

needs, but instead of catching

EU opportunities, we have fol-

lowed the US economic policy. 

Conversely, with a proper Eu-

ropean economic policy, by giv-

ing birth to our companies in the

near East maybe could have giv-

en in the immediate future lower

profits, but perhaps with this hard

times we are facing now, we

could have had money circulating

and jobs inside Europe, and con-

sequently in Italy, instead.

the certainties of the past,

the nowadays obstacles. For too

long our beliefs were based on

companies result of the above

mentioned problems. Even if it

may seem absurd, the nowadays

obstacles are characterized by

the certainties of the past. The

same certainties that no longer

exist: States can fail, private and

public companies can fail, the

open-ended contracts have be-

come quite obsolete, and with

them also the criteria Banks re-

quire to grant aid.

Propose again our efficient

postwar example isn't today’s

challenge, but move towards a

global project is. The recognition

of new ideas and (moral and eco-

nomic) investment by banks,

governments or (Italian or for-

eign) private companies, should

be the priority.

Thinking like decades ago is

clearly anachronistic.

The goal should be not only

to attract small commercial for-

eign enterprises, but also average

and large amounts of capital that

may create jobs and wealth,

wellness and profit in Italy. At

the same time it is useless to de-

monize who leaves our country

and chooses to relocate: in he

same way there could be a for-

eign company willing to put

down roots in Italy, but we have

to attract it.

In a global world we have to

connect with foreign countries:

till few years ago the Milan-

Rome was a six-hour train trip,

same time we need to go and

come back from the biggest Eu-

ropean capitals. Thanks to new

technology, today you can live in

Milan or Rome and work in

Paris: you can stay in an office in

Florence and interact with col-

leagues in Shanghai.

This is also flexibility.

Italy’s future. Our country is

facing today a change process

that somehow should be persua-

sive to markets, international in-

vestors and we ourselves, facing

challenge already been defeated

elsewhere.

Italy tomorrow should be a

magnet for investments, with a

large domestic market and a win-

dow to the Mediterranean, to Eu-

rope and to the rest of the world:

a fast, dynamic, technologic, cut-

ting edge country and above all,

a global one. We should lift up

the label of excellence that dis-

tinguishes Italy in the world,

which is characterized by a cos-

mopolitan attitude and not by a

bigoted thought.

Why invest in Italy. In this

current issue of Tribuna Eco-

nomica, realized with the kind

support of the Ministry of For-

eign Affairs, we want to say that

Italy is alert, presenting itself as

a country in which to invest.

Yes, we have some flaws, but we

are Italy: courage, perseverance,

intellect and our know-how pre-

vail on those who see us as a

country fit only for summer holi-

days.

The Italian Presidency of the

Council of the European Union

is an example.

Francesco Bartolini Caccia
Tribuna Economica Director
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“Less bureaucracy and simpler
rules are the key to attract

foreign investors”

This is what the Secretary-General 
of the Italian Foreign Ministry, Michele Valensise,

said in the interview with Tribuna Economica

According to the OECD fore-

casts of November 2014, after

contracting during most of 2014,

the economy is projected to re-

turn to growth by mid-2015 and

accelerate somewhat further in

2016. ECB monetary policy sup-

port is expected to ease financial

conditions and facilitate a re-

sumption of bank lending, which

should raise investment. The pro-

jected revival of Italy’s export

market will also support stronger

growth. The overall impact of

fiscal policy will be small in

2015 –  the OECD says -  as tax

cuts will be offset by spending

reductions. Unemployment will

begin to decline in 2016, but is

set to remain at high levels,

while wage gains look set to re-

main modest.

To support economic growth

– OECD continues- the govern-

ment has appropriately delayed

fiscal consolidation and has com-

pleted some initial steps in its

comprehensive programme of

structural reforms. This pro-

gramme, along with effective im-

plementation of earlier reforms,

needs to be pursued with deter-

mination if stronger growth is to

be sustainable. The very high

public debt ratio poses a signifi-

cant vulnerability, and as growth

improves higher tax revenues

should be channelled entirely to

deficit reduction.

In order to take stock of the

European Semester of the Italian

Presidency, investments and Ex-

po situation, Tribuna Economica

met Ambassador Michele Valen-

sise, Secretary-General of the

Italian Foreign Ministry.

Michele Valensise, formerly

at the Cabinet of the Foreign

Ministry, at the Parliamentary

Relations Office in 1999, and

Chief of Cabinet of the Foreign

Ministry, has performed as head

of the Press and Information Of-

fice and as official spokesman

for the Foreign Ministry from

2001 to 2004. He served as Ital-

ian Ambassador in Brazil from

2004 to 2009, and then in the

spring of 2009 he has been ap-

pointed Italian Ambassador in

Berlin. Finally, since July 2012,

he is the Secretary-General of the

Foreign Ministry.

Ambassador Valensise, like

many other countries Italy is

going through a delicate phase

trying to overcome the current

international situation. What

should we expect in the forth-

coming months?

Internationalization is a key

factor to overcome the crisis: in

the next 20 years, the rise of a

new middle class in Asia, Africa,

and Latin America will boost the

demand for new products and

services, with high expectations

in terms of quality and variety. In

order to direct this demand to-

wards our companies, a Steering

Committee has been created to

gather public and private part-

ners to support the international-

ization of Italian enterprises. We

are promoting country presenta-

tions with B2B meetings, politi-

cally-led entrepreneurial mis-

sions in priority countries, for-

eign investments attraction poli-

cies. An essential role is played

by our diplomatic and consular

network, which coordinates pro-

motional activities abroad by

identifying market opportunities

and economic trends. 

How can we reassure inter-

national investors about the

Italian situation and our coun-

try’s potential as incubator for

foreign investments?

The institutional and econom-

ic reforms undertaken by Italy

will radically change our eco-

nomic performance. We are ad-

dressing all the main issues raised

by foreign investors: quicker jus-

tice, more efficient legal and tax

systems and Public Administra-

tion. Swift progress has also been

made with regard to the Public

Administration debts towards pri-

vate companies (more than 31

billion Euros have already been

paid). It is now necessary to keep

on implementing these reforms in

order to see the beneficial effects

to be disclosed in full. 

In the matter of FDI, what

are the current favourable con-

ditions for foreign investors?

Everything improving our

business environment conse-

quently fosters Italy’s attractive-

ness. Our commitment to change

is both aimed at giving answers

to Italian firms and at increasing

foreign investors’ interest to-

wards us. 

The so called “Sblocca Italia

(Unlock Italy) Act” is setting an

efficient governance for the at-

traction of foreign investments,

by giving potential investors a

unique institutional centre that

could favour all necessary steps. 

Exports and direct invest-

ments are strictly tied in several

sectors: “Made in Italy” as a

whole is intended to be an im-

portant driving force of our inter-

national dimension. 

the semester of the Italian

presidency of the Council of the

Eu is coming to an end; what

are the main goals/agreements

achieved so far in the economic

and financial sectors?

A crucial goal of the Italian

Presidency has been to affirm

growth and employment as main

priorities for the EU. Recovery

should be promoted through an

increase in competitiveness,

thanks to structural reforms that

Italy is already carrying out and

that should be supported by the

margins of flexibility foreseen by

the budget rules and complement-

ed by a better access to invest-

ment. The Italian Presidency has

thus given a strong support to the

launch of a 300 billion Euro in-

vestment plan by the European

Commission. Another pillar of re-

covery is better economic integra-

tion and the completion of the EU

internal market. We have thus

been working towards the com-

pletion of the Single Market Act

II, aiming at increasing integra-

tion in the services, energy and

digital sectors. We have achieved

important results towards the cre-

ation of a Banking Union, by

pushing forward the implementa-

tion of the Single Resolution

Mechanism and by the entry into

force of the Single Supervisory

Mechanism. As regards employ-

ment, on October 8th the Italian

Presidency organized a High Lev-

el Conference which discussed

the conditions to create new jobs

and requested the Commission to

strengthen the Youth Employ-

ment Initiative and the Youth

Guarantee. New opportunities

have been identified in the green

jobs and digital sectors.  

On trade, during the Italian

Presidency the EU mandate

within the TTIP negotiations has

been made public, in accordance

with the Union’s commitment to

transparency. 

What other results does

Italy expect to achieve by the

end of the semester?

The agreement we reached

last October on the new Climate

and Energy Framework for 2030

is an important step towards the

forthcoming international confer-

ences on Climate Change. The

EU delegation to the Lima Con-

ference next December will be

led by Italy and will play a lead-

ing role in the negotiations in

key areas for employment and

sustainable growth. 

We are paying special atten-

tion to the role of the EU in the

Mediterranean, with regard to

managing migration and asylum

policies, where more solidarity is

needed. Italy is satisfied that un-

der our Presidency, “Triton”, a

new joint maritime borders sur-

veillance operation under Fron-

tex with large participation of

Member States, was finally

launched. Moreover we are deep-

ening the dialogue with third

countries of origin and transit of

migratory flows. At the end of

November we are holding a

number of important events:

firstly, we will convene the

fourth Euro-African Ministerial

Conference on “Migration and

Development” within the “Rabat

Process”, with Northern and

Western African countries; sec-

ondly, we will hold a joint Min-

isterial Meeting of EU Ministers

of Interior and Ministers of For-

eign Affairs and, lastly, we will

launch the “Khartoum Dialogue”

with Eastern African countries.  

We are also finalizing a num-

ber of partnership agreements

with the countries of West

Africa.

What will Italy hand on

when it passes the baton to

Latvia and Luxembourg (pres-

idency trio)?

For the ambitious goals we

have set, the span of one semester

is not enough. Accordingly, con-

sistency of action between the

Trio Presidencies (Italy, Latvia

and Luxembourg) is key. We

have identified a number of prior-

ities that the three Presidencies

aim to pursue in a consistent and

coordinated way. I am referring

to important issues such as: re-

building European citizens’ con-

fidence in the European project;

the midterm review of the Europe

2020 Strategy; the development

agenda post-2015; the implemen-

tation of the strategic guidelines

for the area of freedom, security

and justice; trade policy agree-

ments with the EU’s strategic

partners, such as the TTIP with

the United States. At the Decem-

ber General Affairs Council, the

Italian Presidency intends to sub-

mit a report on “Improving the

functioning of the EU” which

should lead to a more democratic,

efficient and faster decision-mak-

ing process. As stated in the Trio

Program, building on our Presi-

dency’s report all the Trio Presi-

dency countries are determined to

enhance the new legislature’s

ability to give concrete and ap-

propriate answers to the citizens’

expectations. The Trio will give

new impetus to the Europe 2020

Strategy for a smart, sustainable

and inclusive growth. During the

Italian Presidency we have

launched a debate on the midterm

review of the Strategy. It is a dis-

cussion that will bear fruit in

March 2015 during the Latvian

Presidency, when the European

Commission tables its related

proposal.

What will Milan Expo 2015

represent for our country?

EXPO Milano 2015 will rep-

resent a great opportunity, allow-

ing our Country to show its ex-

cellence on the field. At the same

time it will provide the interna-

tional community a privileged

space of debate on how to ensure

good, healthy, sufficient and sus-

tainable food to all mankind. 

Being the first Universal Ex-

position in our continent in more

than 25 years, Expo Milano is al-

so an event with a strong euro-

pean connotation, in line of con-

tinuity with the Italian EU Presi-

dency. It will be a unique oppor-

tunity for our industry as well,

particularly in the agri-food sec-

tor: that is why we are actively

working to promote B2B con-

tacts. We will do it by imple-

menting a dedicated B2B plat-

form.

E. de La.
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The European Semester is

close to its conclusion, but in my

opinion we can look to what we

have done being positively satis-

fied. First of all we have to con-

sider the situation in which we

began: growth was weak, em-

ployment rates showed no sign

up again. The efforts of the Ital-

ian government from this point

of view were and are very clear:

we aim the Europe of growth,

not only the Europe of rules. We

should be careful, however, be-

cause it is clear that were not

rules themselves to affect ad-

versely European condition, but

their obtuse application in a con-

text increasingly complex.

We need more than the sim-

ple (and often rigid) application

of rules. We need to understand

the seriousness of the moment,

and keep on pushing for a

change of approach towards the

crisis rescue. During the Semes-

ter, we fought to re-launch our

reading of the crisis. In Europe

there is now a demand problem:

how do we respond to this ur-

gency? On the one hand we need

a proactive monetary policy,

since the current level of infla-

tion is unacceptable. But on the

other hand we need to put fuel in

the car engine. Unlike many

sceptics, I consider fundamental

the plan of €300 billion of in-

vestment presented by Juncker.

The reason is only through an in-

vestment policy at European lev-

el we can really start a new cycle

for Europe. Of course, invest-

ments alone will not bring us out

of the crisis, but we need today

more than ever a turning point to

show to all citizens and to all the

European economic operators.

Juncker’s €300 billions it is

not just "money", but a piece of

the path to the "new" Europe. A

path that requires a lot of work,

but we must walk it as soon as

possible. Politics has the respon-

sibility and the duty to show the

citizens the way out of the crisis.

There are three major areas

where we need to concentrate the

investment plan. The first is the

digital single market, digital in-

novation and research knowledge

policies; the second is the single

energy market; and the third is

physical infrastructure, which are

mainly cross-border interconnec-

tions in communications and

transportation. 

Let me stress that the crucial

aspect of all of this is that this is

closely linked with the need to

foster growth through the cre-

ation of new businesses and new

jobs. However, this is only a

piece of the matter, because what

is extremely relevant is that this

plan is conceived not only to

achieve what the EU has not

done over the last decade. More-

over, this plan is strategic be-

cause it has the added value to

urge member states to kick-start

investments. 

I added so much emphasis on

the role played by the new EU

commission because this point

allows me to consider also the

new transformation of the EU in-

stitutions, the Commission first. 

The biggest challenge of the

Italian presidency of the EU se-

mester was indeed to bring back

politics into the EU mechanism.

We could no longer deal with the

approach held by the Barroso

commission. Now we must re-

turn to a political role of the Eu-

ropean Commission. 

I am fully convinced that the

EU executive cannot simply play

the role of secretary-general in

respect of heads of state and gov-

ernment, which means eventual-

ly be under the influence of some

key actors more influential than

others. He must return to have a

role of great political impulse to

achieve those few priorities

around which we need to have

the EU working better. Which

priorities? Fundamental rights,

single market, digital services, a

new economic policy that starts

from the investments. 

I judge as extremely positive

the transformation in the elec-

toral mechanism we experienced

last may. All European citizens

witnessed candidates campaign-

ing in a true political way, and

the election of Jean-Claude

Juncker as EC president is an im-

portant step towards the direction

of a politicization of the whole

process. The creation of the new

EC reflected this transforma-

tions: the Italian government in-

tensely worked to create consen-

sus on the principle that compe-

tences come before the names.

We are pleased that Juncker or-

ganized the structure of his com-

mission following this principle,

and I personally believe that the

new cluster-structure can be the

right choice in order to better de-

liver. 

To demonstrate how strongly

we pursued this change of ap-

proach, let me cite the case ap-

pointing of Federica Mogherini

as High Representative. We are

very happy about Federica

Mogherini nomination as HR.

First of all because she is a

young, competent woman, who

belongs to Southern Europe. The

Italian government is convinced

that the HR role will provide the

EU a renewed attention to inter-

national affairs; to be honest, re-

sults have been not always opti-

mal in last years. Federica

Mogherini has now the possibili-

ty to forge a common willingness

and to mobilize all necessary re-

sources. 

As the goal of the Italian

presidency was to bring politics

back at the heart of the EU, now

the EU has to bring foreign poli-

cy back to the world. We are

firmly convinced that Europe has

to play a crucial role in all the-

atres of crisis of the world, be-

ginning from its neighbourhood.

In conclusion, we are proud

of what we did: the Italian con-

tribution in changing the nature

and the approach of Brussels is

one of the best results we

achieved. If this approach will be

adopted for a long time, this

would mean that Italian contribu-

tion had been fundamental for

Europe.

Sandro Gozi

Undersecretary of Premiership

with a mandate 

for European Affairs 

ITALIAN PRESIDENCY OF THE COUNCIL
OF THE EUROPEAN UNION

Focus on politics 
which will dictate the rules 

to start again 

the trio programme
From 1 July 2014 to 31 December 2015 

the Trio Presidency will be made up of Italy,
Latvia and Luxemburg 

In the aftermath of the Euro-

pean Parliament elections in May

2014 and with a view to the re-

newal of the European Commis-

sion at the end of this year, the

Trio Presidency countries (Italy,

Latvia and Luxembourg) is de-

termined to enhance the new leg-

islature’s ability to give concrete

and appropriate answers to citi-

zens’ expectations. In order to

address the current political, eco-

nomic and social challenges, the

European Union should be unit-

ed, active and effective, as well

as capable of taking rapid and fo-

cused action. From 1 July 2014,

the three Presidencies of the Eu-

ropean Council over the next 18

months have one ultimate goal:

fully overcoming the economic

crisis and returning to a job rich

growth, as well as seizing the op-

portunities of the digital econo-

my. Safeguarding fundamental

rights all over Europe and con-

solidating EU’s role as global

player in a rapidly changing

world will also be of outmost im-

portance.

• The fight against unemploy-

ment, particularly youth unem-

ployment, will be among the fo-

cus areas of the EU. The Trio

Presidency will strongly support

ongoing initiatives, most particu-

larly via the Youth Guarantee

schemes and the Youth Employ-

ment Initiative, as well as

through ESF funding.

• The Trio will give new im-

petus to Europe 2020 strategy for

a smart, sustainable and inclusive

growth, which will be key to

economic recovery and further

development of competitiveness

of the European Union.

• Energy and Climate policies

are of strategic importance. Eu-

rope is ready to give global lead-

ership: to tackle climate change,

to face up to the challenge of se-

cure, sustainable and competitive

energy, and to make the Euro-

pean economy a model for sus-

tainable development in the 21st

century. The Union intends to

build an economy which can

favour employment and reduce

dependence on energy imports,

particularly thanks to greater ef-

ficiency and increased produc-

tion of clean energy.

• The single market is one of

the greatest success stories of the

European Union. The completion

of the single market, especially

through harmonisation and mutu-

al recognition, will contribute to

increase economic growth and

competitiveness. In the last

years, the world has become

more and more digital and Inter-

net and digital communication

technologies are powerful tools

to modernize the economy and

working environments in the EU.

The Trio Presidency will work to

complete the Digital Single Mar-

ket, as a common space for Euro-

pean progress and competitive-

ness.

• Financial stability and eco-

nomic growth in the euro area

need a more integrated Econom-

ic and Monetary Union (EMU).

The Trio Presidency will contin-

ue work on deepening the EMU

and progressing towards the eco-

nomic and fiscal union.

• In the path to building a

common European Area of free-

dom, justice and security, the

three Presidencies will focus in

particular on the issue of migra-

tion and the management of EU

external borders. For this reason,

FRONTEX activity has to be

strengthened and cooperation

agreements with third countries

have to be concluded and imple-

mented. Such agreements will

concern border control, fight

against irregular migration and

support to legal migration, which

generates economic and social

benefits both to the countries of

origin and to the countries of

destination.

• Open and fair trade and

strategic partnerships with major

economies are fundamental to

stimulate economic growth,

competitiveness and employ-

ment. The European Union will

therefore pursue and, wherever

possible, finalise bilateral trade

and investment negotiations – in

particular with the United States,

Canada and Japan – and deepen

trade and investment relations

with emerging economies.

• The three Presidencies will

attach great importance to pro-

moting a common EU position

on the Post-2015 Development

Agenda before the start of the in-

ternational discussions that are

scheduled for September 2015.

• The EU should consolidate

its role as an international player,

starting from its relations with

the neighbouring regions, where

the hope for a civil and economic

progress is today often threat-

ened by political unrest and con-

flicts. The Neighbourhood Policy

and the Union’s enlargement

policy are of strategic impor-

tance and a fundamental tool to

prevent tensions and promote

peace, democracy and security in

Europe and at its borders. The

three Presidencies will work to

further advance the accession ne-

gotiations with the Western

Balkans countries and will seek

further cooperation with South-

ern and Eastern countries. The

three Presidencies are committed

to support the High Representa-

tive for Foreign Affairs and Se-

curity Policy and the External

Action Service to further develop

the European foreign policy.

Source: http://italia2014.eu 
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Italy is the second-larger producer in Europe 
and fifth in the world 

“to invest in Italy means to operate
from a highly strategic position 

with creativity, innovation, culture
and personalized solutions”

Our interview with Leonardo Simonelli Santi, 
President of Assocamerestero

“Over the years, Italian en-

trepreneurship has been growing

in recognition and appreciated

in the international context and

due to the features of the prod-

ucts, have turned the Made in

Italy to an extremely popular

brand all over the world (today

is the third most popular brand

in the world)”. Starts Leonardo

Simonelli Santi, the Assocamer-

estero President. “Quality, origi-

nality and innovation - claims

the Assocamerestero President -

are the most popular character-

istics appreciated by global con-

sumers. The size of the Italian

companies (mainly micro, small

and medium sized), has a consid-

erable influence on the quality

and sophistication of each pro-

duction in different sectors”.

“Italian enterprises, as

everybody knows, are skilled,

competitive and have a great de-

sire to play in the international

arena. Their businessmen are re-

ally innovative – continues

Leonardo Simonelli Santi -;

imagine, for example, how clever

Italian small and medium com-

panies have been in gathering in

networks, industrial clusters and

producing according to the prin-

ciples of environmental sustain-

ability and transparency along

the production line. The Italian

production system has accepted

the challenge launched by the

economic crisis and it is renew-

ing itself in order to remain com-

petitive”.

president Simonelli Santi,

about all this interest around

internationalization: what does

it means to be an international

company?

Developing an ongoing rela-

tionship with foreign companies

increases expertise, skills and

provides new business opportu-

nities. In that respect we can talk

about “international company”

as companies that run their busi-

ness beyond national borders in

order to start one or more stages

of production; sell or distribute

its products; acquire know-how

through agreements and partner-

ships; etc.. Internationalization

means opening up to the world;

making global markets the target

market; know, understand and

even influence the choices and

the needs of the global con-

sumer.

How do the Italian compa-

nies internationalize and how

do they get support abroad? 

The range of options for

companies to open up to the in-

ternational markets depends on

the size, on the markets of inter-

est, on the sector and on the busi-

ness plan of the enterprise. Inter-

nationalization is, however, a

complex process that requires

skills and knowledge. In the in-

ternationalization process, the

main steps are: identifying the

markets of interest and its char-

acteristics, understanding how a

product or service can be intro-

duced in one or more countries,

considering all the elements (le-

gal, commercial, customs etc)

that may represent limitations or

opportunities.

The network of the 80 Italian

Chambers of Commerce abroad

operating in 54 countries - to-

gether with the Chambers of

Commerce in Italy and the other

players supporting Italian SMEs

- plays a fundamental role in

supporting the SMEs internation-

alization programme. Its bilateral

structure makes the network a

unique instrument for those who

want to approach the foreign

markets through the experience

of those who are active and root-

ed abroad.

Conversely, how do foreign

companies invest in Italy?

Investing in Italy is undoubt-

edly, at reduced prices, an oppor-

tunity, first of all, because it

means operating in a strategic po-

sition, between Europe, Africa,

the Balkans and the Middle East.

But there are many other aspects

that make the country attractive

to foreign investors: the availabil-

ity of a highly skilled workforce,

an internal market composed of

more than 60 million consumers,

a long and recognized tradition of

excellence in many fields. Fur-

thermore, Italy is still the second

manufacturing country in Europe

and the fifth in the world.

With regard to foreign invest-

ment, we can say that the acqui-

sitions of Italian companies by

foreign investors is the most

common type, nowadays not on-

ly fashion, food and luxury

brands (that represent the Italian

leading production) but also in

mechanics, logistics and the elec-

tronics field.

What are the expectations,

results, and problems?

When we usually talk about

Italy, it comes to mind an econ-

omy that has grown on average

around 1 per cent a year for the

past decade, where foreign di-

rect investment flows are far be-

low the European average, stuck

on a lack of basic infrastructures

and in need of structural reforms

that it is difficult to undertake

because of a constant political

instability.

But Italian economy is more

than this and the capacity of

Italian SME’s to reach foreign

markets goes far beyond the

same old litany about Italy’s de-

cline. Often we compare the

success of Italian entrepreneurs

to a beetle: it seemed destined to

be land-bound, but against all

odds it’s able to fly.

A myriad of small and medi-

um-sized businesses (the great

majority, 97%, have less than 10

employees) make up the back-

bone of the country’s economy.

Since the crisis, and without the

reforms needed to make the

economy grow, these enterprises

have repositioned themselves at

a higher level, due to the intan-

gible qualities of Italian busi-

nesses – creativity, innovation,

culture and customized solu-

tions.

These qualities are easily

identifiable in our country, espe-

cially if you think of the territo-

ries where the industrial clusters

have started up their activity and

around which Italian excellence

has developed. These character-

istics make Italy a strategic

country for foreign investors to

develop their activity and also to

find reliable and qualified part-

ners to cooperate with.

What does it mean for

Italy, and our business system,

to grow abroad and, on the

other hand, attract more for-

eign investment?

Enhancing abroad the image

of a country that is strong and

dynamic and which despite the

difficulties of recent years, re-

mains attractive is crucial to fos-

ter a long-lasting growth that

will ensure growth and employ-

ment.

Italian entrepreneurs abroad

are ambassadors of our produc-

tion system and with their skill,

expertise, experience and cre-

ativity are a model of entrepre-

neurship and also a sponsor of

what it really means “Made in”,

but also Made by Italy. This as-

pect is crucial mostly when you

work not only for the promotion

of Italian businesses abroad, but

also for making Italy a leading

destination of international in-

vestments.

L. R.

the Italian presidency 
of the Council of the Eu: 

A zero sum game

On the 1st of July 2014, Italy

assumed the Presidency of the

Council of the EU for six

months. With the Partito Democ-

ratico obtaining almost 41% of

the vote at the last European Par-

liamentary (EP) elections, party

leader and Prime Minister Mat-

teo Renzi was expected to use

his political leverage to set an

ambitious agenda. In this respect,

the timing of the Italian Presi-

dency seemed very convenient

for the country to uphold a set of

political economic reforms to

strengthen growth and employ-

ment. Facing an unemployment

rate of 12.6%, Italy aimed at par-

tially overcoming all those strict

austerity policies deemed to have

blocked southern European way

towards economic recovery, by

launching a reform of the Stabili-

ty and Growth Pact. Yet, despite

an initial sets of actions, Italy

seems far from having delivered

concrete results.

The Italian Presidency suc-

ceeded in its efforts to reach

consensus among member states

around the EU budget for 2015.

Still, even if the budget, now

ready for vote at the EP, will in-

crease total national payments of

3.3%, only 12% of the total re-

sources will be invested in eco-

nomic growth and jobs. On the

other hand, under the Italian

Presidency, the European Com-

mission has effectively run the

7th round of Transatlantic Trade

and Investment Partnership ne-

gotiations (TTIP) with the USA.

In this frame and in response to

growing public disappointment

towards the European lack of

transparency, Italy has obtained

the declassification of the TTIP

negotiating directives by mem-

ber states.

Setting aside the economic

agenda, Italy has paved the way

for a more effective European

immigration policy. The new

Triton operation, launched on the

1st of November, will allow Eu-

ropean member countries to en-

gage in a mutual protection of

external borders by embracing

the principle of non-refoulement.

Yet, Italian attempts to galvanize

solidarity towards its Mare Nos-

trum immigration plan were

dropped and Triton has not over-

come the limits imposed by the

Dublin 3 regulations, which for-

bid refugees to leave the State

that granted them the asylum.

Italy has also not secured its af-

fairs with Russia, with which it

used to have very close econom-

ic synergies and political dia-

logue. For instance, during the

“ASEM-Summit” held in Milan

on 16 October, Italy failed to

promote reconciliation between

German Chancellor Angela

Merkel and Russian President

Vladimir Putin. As a result,

diplomatic relations between

Russia and Europe are now con-

sidered to be almost back to the

level registered during the Cold

War era. 

To date, with only two months

of Presidency left, it seems that

Italy has not been always success-

ful in addressing Europe’s main

economic and political issues nor

has it effectively endorsed its own

national interests through coher-

ent actions. Yet, the Italian term

was not an easy one. With a frag-

mented European Parliament, di-

vided between europhile and eu-

rosceptic forces and an entirely

new Commission taking office,

Italy had not only to deal with Eu-

rope’s economic recession but al-

so with the Ukrainian crisis, sanc-

tions and counter-sanctions vis à

vis Russia, conflicts and slaugh-

ters in the Middle East. Moreover,

Italian political actions at EU lev-

el were not highly publicized at

national level. Internal matters

have been of dominant concern to

the media and news were almost

monopolised by the nomination

of Federica Mogherini as High

Representative of the Union for

Foreign Affairs and Security Poli-

cy. Hence, until now, the Italian

Presidency’s performance was of-

ten hidden from public criticism,

resulting in feeble political pres-

sure to deliver more valuable re-

sults in a reasonable timeframe.

Eleonora poli
PhD, EU Affairs Expert

Istituto Affari 
Internazionali (IAI)

www.mandarincp.com

C/O Mandarin Advisory S.R.L.
C.so di Porta Nuova n. 3 - 20121 Milan - Italy
info.europe@mandarincp.com
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Expo Milano 2015 
a springboard to attract 

investment in Italy: 
before, during and after 
the universal Exhibition 

For some, it is a flywheel that

will boost the Italian economy,

for others a crucial platform for

international dialogue on the

themes of food and environmen-

tal sustainability. For yet others,

it is a laboratory of ideas, where

innovative technological solu-

tions can be tried out, with a

view to improving the quality of

life for people all over the world. 

The expectations on Expo

Milano 2015 are as many as the

souls composing the identity of

this wonderful Event. All of

these have a vital point in com-

mon: it is recognized across the

board that the Universal Exhibi-

tion is a unique opportunity that

we must not waste. Numbers and

figures will help in order to ex-

plain why.

Let us start with the expected

growth. According to estimates,

Expo Milano 2015 will generate

approximately 10 billion euros’

worth of added value and will

bring in about 5 billion euros

through tourism. The public sec-

tor has invested 1.3 billion euros

in the event (833 million allocat-

ed by the government), partner

companies are contributing about

350 million euros, and the Partic-

ipating Countries’ investment is

expected to be around one billion

euros.

Between 1 May and 31 Octo-

ber 2015, the eyes of the world

will be on Italy. More than 130

Countries will be exhibiting, in

either self-built pavilions or

clusters, where they will show

the best solutions they can pro-

vide in agriculture, culture and

science. During the six months

lasting Event, they will work in

close contact and will become

familiar one's with each other’s

histories and cultures. They will

share knowledge and activate

professional and commercial

channels, which we hope will

yield both short-term and long-

term results after the Universal

Exposition.

Italy, which has the honor of

hosting the exhibition, will serve

as a hub for the network of rela-

tionships that will be created

among “exhibiting” countries. At

this event of global importance,

with an interesting and socially

relevant theme – “Feeding the

Planet, Energy for Life” – Milan

and Italy will present the best of

our wine-making, gastronomic,

artistic, cultural, architectural,

design and musical production. 

20 million people are expect-

ed to visit the Expo Site: 12-14

million of whom will be Italian

and 6-8 million foreign – al-

though given the number of tick-

ets sold to international tour op-

erators, the actual numbers may

even exceed this. At the time of

writing, at the end of November,

more than 6.5 million tickets

have been sold, more than a mil-

lion in China alone. Collabora-

tion, on both a local level and a

national level, is therefore vital

to ensure that visitors live the

best possible experience both in

the Expo site and in Italy. 

The “Made in Italy” brand,

our excellences, the high-quality,

the study, the engagement and

the creativity of Italian artisans,

contractors and farmers are our

heritage and are already highly

attractive to foreign investors,

and will be even more so thanks

to the visibility afforded to them

by the World Expo. By activat-

ing such a powerful platform,

Expo Milano 2015 is going to be

therefore a facilitator and ampli-

fier of opportunity, especially for

SMEs, the beating heart of na-

tional production.

The Milan World Expo opens

the way to global collaboration,

which will help SMEs grow

stronger enforcing  “leadership”

in their fields and gain greater

shares of the market thanks to

the technology, methodology and

other know-how learnt over the

Event period.

Over a thousand companies

have already understood the strate-

gic importance of active participa-

tion and are collaborating with Ex-

po Milano 2015 in various ways.

These companies – providers,

sponsors and partners – will con-

tribute to the success of the event

and have already started carving

out a space in the global market.

To facilitate the balance be-

tween the foreign demand and

national supply, we have created

a database, called the “Catalogue

for Participants”, which compa-

nies can sign up to in order to of-

fer products and services for the

construction and fitting out of

Participating Countries’ Pavil-

ions. Every activated contact has

the potential to become a long-

term business opportunity. In this

way, Expo Milano 2015 will

help our Country to find a way to

promote itself worldwide.

The Universal Exhibition in

2015 represents itself investment

and potential for development,

for us Italians and for the mil-

lions of people who will be in-

volved. An undertaking and a bet

whose return in terms of growth

will exceed all expectations, as

long as we capitalize on it.

Giuseppe Sala 
Commissioner 

of the Government of Italy 

for Expo Milano 2015

“the nursery of Italy”
The Universal Exposition of

2015 represents an excellent op-

portunity for Italy to revive and

promote its many points of ex-

cellence in manufacturing, tech-

nology and science. And at the

very center of this mission is the

Italian Pavilion.

The nursery symbolizes the

nurturing of projects and talents

so that they can grow, providing

them with fertile soil, offering

them shelter and giving promi-

nence to new energies. The tree

is a symbol of life, of nature at

its most primitive, acentral icon

around which all activities are

arranged. And in a horizontal

plan view, the roots are designed

to connect the many different ar-

eas, particularly those dedicated

to the Regions.

The pavilion is innovative,

unusual, surprising, unique, and

constantly interacts with its sur-

rounding environment. It is

thedestination for many entrepre-

neurs and researchers, capable of

reviving the concepts of Italian

excellence, know-how and Made   

in Italy.

The general commissioner of

the Italian Pavilion section is Di-

ana Bracco. The creator of the

concept is creative director, Mar-

co Balich.

pavilion Architecture.

There are two focal points that

characterize Italy’s presence at

Expo Milano 2015: the Cardo,

one of the axes on which the Ex-

po Milano 2015 area is orga-

nized, and Palazzo Italy. The

Cardo avenue is 35 meters wide

and 325 meters long, and hosts

many exhibitions and institution-

al activities. The Palazzo Italia,

facing the spectacular scenery of

the Piazza d’Acqua (the Water

Square), is the representative site

of the Italian State and Govern-

ment.

The winning proposal, pre-

sented in an international compe-

tition by the group comprising of

Nemesis & Partners Srl, Proger

SpA, BMS Progetti Srl and Ing.

De Santoli, offers a project that

hinges on the concepts of trans-

parency, energy, water, nature

and technology.

The architecture, with its cas-

ing and volumetric joints, takes

on the appearance of an urban

forest of branches where visitors

can experience and discover im-

pressive views. Its four blocks

lay out real urban scenes that

surround the largecentral square,

which acts as a place of welcome

and a symbol of community, the

starting point of the exhibition.

Again, the concept of the tree is

revisited here, with a crowning

glass canopy made of solar pan-

els.

With its roots resting on the

ground and branches and upper

foliage lifted aloft, the building-

tree offers an indoorsexhibition

route, a journey of discovery on

all four levels of the exhibition

area that leads right up to the

rooftop terrace, and from there,

back down, on a new and differ-

ent path, to the central square.

The cement produced by Ital-

cementi isphotocatalytic: on con-

tact with sunlight, it catches air

pollutants and converts them into

inert salts, and the mortar uses

80% recycled aggregates.

Palazzo Italia will continue to

remain after the event, serving

the city as a center of technologi-

cal innovation.

Electric motors Czech Republic
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Delays on the investments attractiveness 

International enterprises
improve our Country’s image

in the world
Our SMEs are the “pocket multinationals”

Each time I travel abroad I

get in contact with foreign insti-

tutions, entrepreneurs, business

communities and, no matter

where I go, I always receive a

friendly welcome. There is a lot

of appreciation towards our

country due to our heritage, his-

tory and especially to our way of

living which is seen as “the right

way to be”.

Italy has gained its reputation

around the world for the quality

of its manufacturing and “made

in Italy” has become a brand

with a significant importance.

This is an asset we must enhance

and Confindustria is working on

this direction with different ac-

tions.

On a regulatory point of

view, we are a strong supporter

in the UE in order to have a  leg-

islation concerning labeling of

marking the country of origin of

non–food products imported in

the European Union.

Concerning the promotional

activities Confindustria is work-

ing with the Ministry of Eco-

nomic Development, the Min-

istry of Foreign Affairs and In-

ternational Cooperation and ICE

Agency for the organization of

targeted events for consumer and

industrial goods.

We will invest more on in-

coming activit ies which in-

volve the venue of internation-

al  buyers to our main trade

fairs and we are planning to or-

ganize also guided tours to our

industrial clusters in order to

show the production processes

and the environment in which

they take place.

I believe it is important to

show how we manufacture

goods, no matter if it is food,

jewels, machines or robotics, be-

cause only with this kind of in-

volvement we will let other peo-

ple know what lies behind a

Made in Italy product.

We are also working with in-

ternational medias, hosting in our

country delegations of journal-

ists, specialized in specific sec-

tors that have the possibility to

visit factories, to see trade shows

and interview Italian opinion

leaders.

The Italian industrial system

is made of small and medium

sized companies – the so called

pocket multinationals - who suc-

ceeded in international markets

focusing on the quality of the

workforce, on continuing educa-

tion, on a maximization of the

value produced per employee, on

the ability to control the organi-

zation and concentrating on fac-

tors, like brand, communication

and customer relationships,

which have become extremely

important.

The result is that many Italian

SMEs export worldwide and

there is a significant presence of

Italian investments in Europe,

China, United States, North

Africa, India and Brazil.

We are now working to bring

more companies into developing

in  emerging areas like the sub-

Saharan countries, Indonesia,

Vietnam and Colombia.

Regarding foreign invest-

ments I believe they play a key

role in Italy's competitiveness,

which, on the contrary, accord-

ing to UNCTAD recent data, has

some serious delays in its attrac-

tiveness. In 2013 Italy was in

20th place among the economies

that have attracted major invest-

ments with a value of inflows of

18 billion $. These data under-

line a marked increase compared

to 2012 but still far away from

our European partners: 39 billion

for Spain, 37 billion for the UK

and 27 billion for Germany.

In an international framework

constantly changing, it is increas-

ingly necessary to make foreign

investments a priority for eco-

nomic development and for the

national industrial policy. At the

same time, it is crucial to become

aware of the strategic importance

of the presence of foreign in-

vestors as a resource to compete

in global markets. International

ELtIF, step towards
the adoption of a regulation

The Funds are a balanced instrument 
for collective investment

On November 26 the Euro-

pean Parliament and the Italian

Presidency of the Council of the

European Union, with the sup-

port of the European Commis-

sion, have made decisions to-

wards the adoption of a regula-

tion concerning the European

long-term Investment Funds

(ELTIF).

The ELTIF are a new Euro-

pean balanced tool for collective

investments with the purpose to

increase the long-term assets in-

vestments. This new financial in-

strument will help to inject pri-

vate capital into the real econo-

my, it will also contribute to in-

crease the EU Investment Plan

and to develop the work that was

presented by President Juncker

in Strasbourg on November 26.

“Facilitating different

sources of funding to the benefit

of the real economy, in line with

the European objectives of a

rapid, sustainable and wide-

spread growth, is one of the top

priorities of the Italian Presiden-

cy. The ELTIF provides a reli-

able tool to invest in those sec-

tors that need a long-term per-

spective, such as SMEs and in-

frastructures. The new balanced

regime is a complementary tool

to the President Juncker's invest-

ment plan, and a concrete step

forward to the capital trades

Union”, said Undersecretary of

State Paola De Micheli.

“Thanks to the agreement we

have another tool which will help

our struggle to strengthen invest-

ment and growth in Europe. The

European Long-term investment

Funds (ELTIF) will help to inter-

cept the essential investments for

companies and long-term pro-

jects that wish to grow. As part

of the capital trades Union, the

Funds will support the EU In-

vestment Plan”, said Commis-

sioner Jonathan Hill.

“The same day that Jean-

Claude Juncker, the European

Commission President, presented

his investment plan for Europe,

we have come to an agreement

that will attract the individuals

and professionals investors’ sav-

ings to finance the European

Union long-term investments”,

said Lamassoure.

“Lets embrace the political

agreement regarding the ELTIF,

which will give a new tool to in-

crease the long-term investments

in Europe, as a complement of

the investment plan of Juncker”,

finally said Roberto Gualtieri.

companies can play an important

role on several fronts: improving

the perception of the country

around the world, identifying the

key drivers for competitiveness

and providing channels for

greater integration with world

markets. Foreign Investors Advi-

sory Group of Confindustria has

given, in recent years, a signifi-

cant contribution pointing out the

problems to be solved in order to

create a business climate more

friendly. In recent times, the

theme of Attraction of Foreign

Investment has had a great echo

in Italy, Prime Minister Renzi is

personally committed to promote

the attractiveness of our country.

We must not let this remain a

matter of mere communication.

We expect  the Government to

act as soon as possible with a

concrete action plan starting

from a clearer definition of the

roles and governance of the vari-

ous Italian institutions involved

in the attraction of foreign in-

vestments. We are the 2nd indus-

trial power in the EU, the 7th in

the world and the 5th for manu-

factured exports, with over 3%

share of world industrial produc-

tion. Our country also relies on a

geo-economic asset of immense

value.  Italian economic system

is recognized worldwide for the

presence of a modern and dy-

namic entrepreneurship, a net-

work of high skilled suppliers

and subcontractors and a pool of

technological innovation. We are

therefore potentially a very at-

tractive destination for foreign

investors. It is time to give them

a clear and certain framework of

rules and a country in which in-

vest in talent, research and inno-

vation is convenient.

Licia Mattioli
President Technical Committee

for Internationalization and

foreign investors, Confindustria

www.myinternationalfriend.it

INTERNATIONAL TOOLS

Veneto Banca offers International Matching e Matching on Demand, innovative services 
which make provision for in-depth analyses on foreign countries and on specific 
goods sectors to provide a concrete tool to companies that wish to establish themselves 
on international markets.

Veneto Banca. We look way ahead, we think current.



ItALIAn REpoRt Monday December 1, 2014 TRIBUNA ECONOMICA - Year XXVIII page 11

the history of the previous
Italian presidencies

Results achieved by the Italian presidency 
of the EU Council in the past

Italy has held the Presidency

of the Council of the European

Union 11 times since the signing

of the Treaties of Rome in 1957.

The first time Italy holds the

presidency is in July 1959 when

Antonio Segni is the Head of the

Italian Government.

Amintore Fanfani, in 1962,

and Aldo Moro, in 1965, are the

Heads of the Italian Government

during the two Italian presiden-

cies of the first decade of exis-

tence of the EU. On 1 July 1968

Italy, at the time governed by

Giovanni Leone, takes office on

the same day of the entry into

force of the customs union for

the six founding members (Ger-

many, France, Luxemburg, Bel-

gium, the Netherlands and Italy).

The customs union removes all

duties between the six founding

states and introduces a common

customs tariff. 

The subsequent Italian presi-

dencies will play an important

role throughout fundamental

stages of the creation of the EU:

- December 1975, Rome. The

European Council, made up of

the Heads of Government or

State of the 9 member states (af-

ter the accession of the United

Kingdom, Denmark and Ireland

in 1973), decides that the Euro-

pean Parliament should be elect-

ed by direct universal suffrage

starting from spring 1978;

- June 1980, Venice. The Eu-

ropean Council chaired by Italy

approves a number of political

declarations, including the so-

called Venice Declaration on the

Middle East wherein the right to

self-determination for the Pales-

tinian people is recognized as

well as the right to exist and the

right to security for all the coun-

tries of the area, including Israel.

This declaration is the first ex-

pression of a common view on

foreign affairs by the member

states. Moreover, as a conse-

quence of the second energy cri-

sis affecting the Western coun-

tries, the 9 member states pro-

mote a Euro-Arab dialogue on

energy-related issues;

- June 1985, Milan. The Eu-

ropean Council, made up of 10

members after the accession of

Greece in 1981, decides that by

the end of 1992 a single Euro-

pean market should be created,

therefore it calls for an intergov-

ernmental conference that will

lead to the Single European Act

(17 February 1986), the first

EEC institutional reform after

the Treaty of Rome;

- October 1990, Rome. An

extraordinary European Council

takes place, involving 12 Heads

of Government or State after the

accession of Spain and Portugal

in 1986. During the Council two

documents are approved: one on

the European political union and

another one on the European

monetary union. The Council ex-

presses its will to move gradually

from being a Community to a

Union and decides to create a

European citizenship which will

add to the national one;

- December 1990, Rome. The

12 Heads of Government or State

launch the two intergovernmen-

tal conferences (IGC) on politi-

cal union and economic and

monetary union. The two IGCs

will lead to the Maastricht

Treaty  (7 February 1992) estab-

lishing the European Union. Gui-

do Carli, Minister for the Trea-

sury at the time, is among the ar-

chitects of the Maastricht Treaty;

- March 1996, Turin. At an

extraordinary summit of the 15

member states (after the acces-

sion of Austria, Finland and

Sweden in 1995) the intergov-

ernmental conference for the re-

view of the Maastricht Treaty is

launched. The Italian presidency

submits a proposal on flexibility:

those countries willing to speed

up the integration process should

be free to do so within the com-

munity framework and should

help the other countries to catch

up with them;

- June 1996, Florence. The

six-month term of the Italian

presidency ends with the unani-

mous recognition of the work

carried out by the IGC, which

will lead to the signing of the

Amsterdam Treaty (2 October

1997). The European Council

reaches an agreement on the

“mad cow” crisis and launches

Europol, the European police

agency;

- October 2003, Rome. The

inaugural session of the IGC for

the drafting and the adoption of

the final version of the first Eu-

ropean Constitution takes place.

It constitutes the basis of the Lis-

bon Treaty. In October 2004, in

Rome, the Heads of Government

or State and the Ministers for

Foreign Affairs of the 25 mem-

ber states and of two acceding

countries take part in the ceremo-

ny of the signing of the Treaty

and of the Final Act establishing

a Constitution for Europe. 

Source: http://italia2014.eu 
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Internationalization: 
credit support, East Gate 

and unicredit 
International Centre

These are some of the elements provided 
by the bank to support export and acquisitions

abroad by our companies

The crisis in domestic con-

sumption has driven Italian

companies in recent years to fo-

cus more on finding new mar-

kets than in the past. Italy cur-

rently has a force of 214,000 ex-

porting companies, increased by

over 2,000 units in the last year

alone.

UniCredit, a leading com-

mercial bank in Europe with its

international network distrib-

uted in 50 markets with 9,000

branches and around 149,000

employees, is ideally placed to

support companies in their inter-

nationalisation efforts.

Credit support constitutes a

vital component from this per-

spective, but is only one feature

of a much broader strategy to

support exports.

In Italy, in addition to a wide

range of financial solutions and

instruments to support Italian

companies exporting goods and

services, UniCredit has also

launched a series of initiatives

with the aim of investing specif-

ically in the leading Made-in-

Italy sectors with the greatest

potential for growth abroad:

agriculture and food, tourism,

fashion, furniture/design and

machinery.

Since 2012, our East Gate

initiative has put over 4,000

businesspeople from various

parts of Italy in contact with

teams of experts that operate in

the target countries (Russia,

Poland, Turkey, Romania, Ger-

many), so they can explore the

potential, and economic and so-

cial macro-characteristics of

these markets. We have also or-

ganised 23 B2B events, involv-

ing 1,500 companies and more

than 400 buyers from the differ-

ent overseas countries where

UniCredit has a presence, thus

providing important opportuni-

ties for supply to meet demand.

Through this work, which

went beyond providing credit

facilities to include strategic

planning and consulting, we

were able to support over

15,000 companies expand

abroad, and develop a signifi-

cant market share (16.9%). This

share has grown by almost 2

percentage points compared to

December 2013, with the dis-

bursement of new financing up

by +14%.

We are now introducing

some additional initiatives. To

support those larger companies

that need to set up businesses

abroad, through local acquisi-

tions for example, we have

launched the Unicredit Interna-

tional Centre (UIC) initiative.

There are already 22 profession-

als in Italy working to benefit

the around 8,000 companies tak-

ing advantage of the UICs.

Based on our commitment,

we are available to support the

additional 70,000 potential ex-

porting Italian companies that

are well-positioned to beat the

challenges of the international

markets. For this to materialise,

they need to be accompanied

and supported when they are

working abroad. A banking

group like ours can do both,

thanks to its strong international

presence and its widespread and

well-established distribution

network throughout Italy.

Gabriele piccini

Country Chairman Italy

UniCredit
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“Growing Europe’s Future
together for a Better World”

European Union at the EXPO Milano 2015

The title chosen by the Euro-

pean Union for its participation

in Expo Milano 2015 aims to

create an emotional connection

between visitors and the Exhibi-

tion theme, demonstrating its

commitment to building a Eu-

rope and a world that is ever

more sustainable. The European

Union will explain how feeding

the planet means so much more

than just taking care of food. It

means implementing a well

functioning internal market and

a multilateral trade system, and

it means setting standards for

food sanitation and promoting

efficient logistics.

The European Union features

in the various Thematic Routes

planned for Expo Milano 2015.

In the story of the history of

mankind for example, one dis-

covers grain, as an example of

how food can unite people of

different cultures. It is the same

with the paradox between food

abundance and scarcity – anoth-

er Expo Milano 2015 theme that

the EU considers as one of its

objectives, just like eliminating

hunger through its participation

in development programs, while

at the same time addressing the

increasing obesity among its cit-

izens. 

Why is the EU at Expo?

Expo Milano 2015 will be the

first World Expo to take place in

Europe in 15 years and its theme,

'Feeding the Planet, Energy for

Life', is of vital importance for

Europe and the world. As a glob-

al player in the debate on food

and sustainability, the European

Union (EU) should seek to rein-

force its position, highlight its

achievements and, most impor-

tantly, take this opportunity to

work towards finding common

solutions to these issues with

other international organisations,

countries and private stakehold-

ers. The EU leads the way in

terms of promoting quality food

and ensuring food security and

safety and environmental sus-

tainability.

Indeed, with over 800 mil-

lion people facing hunger in less

economically developed coun-

tries and high and increasing

levels of obesity and non-com-

municable diseases in developed

countries, now is the moment to

act. Ill-informed food choices,

dwindling natural resources, cli-

mate change and threats to the

world’s biodiversity are all is-

sues that need to be tackled ur-

gently. Expo Milano 2015 will

focus the World’s attention on

addressing these challenges and

provide a platform to deliberate

on these pressing issues.

The timing of the Expo,

which coincides with the target

year of the United Nation’s Mil-

lennium Development Goals

(MDG) and the launch of the

Sustainable Development Goals,

makes it crucial that the EU con-

tributes in a substantive way to

these negotiations. It will repre-

sent an important milestone for

the global debate on food and

sustainability.

In this spirit, 2015 will also

be the European Year of Devel-

opment. This year provides an

opportunity to engage with EU

citizens and showcase the EU

strong commitment to eradicat-

ing poverty worldwide and to

show how every euro of support

helps to make a difference in the

lives of so many, in some of the

world’s poorest countries.

2015 will also be the mid-

point of the implementation of

the EU’s Europe 2020 strategy

for growth and jobs. In a chang-

ing world, we want the EU to

become a smart, sustainable and

inclusive economy: an economy

which delivers high levels of

employment, productivity and

social cohesion. We intend to

seize the opportunity of Expo

2015 to further promote under-

standing of EU policies and in-

crease cooperation with our part-

ners both in Europe and around

the world, especially in the area

of research and innovation.

The Joint Research Centre

(JRC), which is the European

Commission’s in-house science

service, has been tasked with co-

ordinating the EU’s input to the

Expo. The JRC has scientists on

hand to carry out research and

provide timely, independent sci-

entific advice that informs EU

Policy making. The theme of

Expo Milano 2015 cuts across

many policy areas of the EU and

the role of science will be cru-

cial if we are to find new ways

of increasing production levels

in a sustainable way.

Here are some examples of

the EU activities in other policy

areas that are very relevant for

the theme of Milano Expo 2015:

EU’s Common Agricultural Pol-

icy (CAP), helping farmers not

just to produce food, but also to

protect the environment, im-

prove animal welfare and sustain

viable rural communities; En-

hancing and promoting food

safety, good food quality and

healthy standards in the field of

nutrition – both in terms of edu-

cation and policy development –

as precondition to guarantee the

safety of its citizens and con-

sumers; Boosting environmental

sustainability, intrinsically

linked with food production, be-

ing active in the sector of sus-

tainable energy and production

of energy; Providing aid world-

wide: the EU is the largest de-

velopment aid donor worldwide

and, together with its Member

States, provides about half of the

total assistance worldwide.

While the Expo will un-

doubtedly be an occasion for in-

ternational collaboration on

global food topics, it will also,

with its 20 million expected visi-

tors on site and millions of on-

line visitors, be a platform to

reach out to European and inter-

national citizens, thereby pro-

moting a positive understanding

of EU policies and paving the

way to a more interactive ap-

proach to policy development.

“In the modern world, 
the export flows correspond 
to the presence of companies

in the territory”
Says in the interview Riccardo Maria Monti,

President of the Ice-Agency

45 years old, in the Board of

the Robert Kennedy Foundation

since 2007 and Chairman of the

Agency promoting the interna-

tionalization of the Italian com-

panies since April 2012, Riccar-

do Maria Monti is also in the

Board of Assocamerestero Direc-

tors and he is the Vice President

of Simest.

The ICE-Agency works

alongside Italian companies to

ensure wider success on the in-

ternational markets and encour-

age foreign companies to look at

Italy as a reliable global partner

by providing informations, sup-

port and expert advice to Italian

and foreign enterprises. Besides

its headquarters in Rome, the

ICE-Agency operates throughout

the world through a wide-spread-

ing network of trade promotion

offices linked to Italian Em-

bassies and Consulates.

Tribuna Economica has met

Riccardo Maria Monti, President

of the Ice-Agency, to better un-

derstand the nature of the Italian

investments abroad and the for-

eign investments in Italy:

president Monti, how are the

investments of the Italian com-

panies developing abroad?

Even in the toughest times of

the current international situa-

tion, Italians keep investing

abroad. This occurs because we

are aware that in order to grow in

foreign trades (both in large and

emerging ones) investing and to

be present is necessary.

In the modern world, the ex-

port flows are flows that reflect

the presence of companies within

the territory concerned; in fact,

this means that the flow of in-

vestment are increasingly inte-

grated.

Italy exports well and our

companies are very present

abroad; conversely, what is mis-

sing to be a country even more

competitive also in terms of inve-

stment attraction?

Bureaucracy, justice, labor

costs and labor rigidities, these

are obstacles which undoubted-

ly hold back the foreign in-

vestors to settle in the Italian

territory; but in the end, howev-

er, Italy attracts little invest-

ment proposals compared to the

potential and the “competition”,

essential to be a suitable place

for investment, even because, in

the last 10 years, marketing and

promotion activities have been

very limited. Therefore the gov-

ernment's attempt to make neat

so as to arrange a more organic,

systematic and supporting

work, in order to allow the in-

vestor to navigate a system, ob-

jectively difficult, should be ap-

preciated. 

We hope that with the labor

reform and de-bureaucratization

some of the country’s structural

less attractive factors will be af-

fected. In addition to this the pol-

icy of attraction needs to be re-

viewed by focusing the efforts

where there is a potential, en-

hancing and expanding the cur-

rent existing reality, providing,

among other things, capital for

growth.

Related to this, in the last 12

months, an awakening towards

the interests of Italy has been

shown.

What can we learn from dif-

ferent economies?

In other countries, European

and non-European, the benefits

often come from tightening the

relationship between center and

periphery.

By strengthening the relation-

ship between center and periph-

ery, and so from the central state

to local authorities, we can get

advantages since one of our ma-

jor problems is related to territo-

riality: almost all of the issues re-

garding the entrepreneur’s inter-

ests such as infrastructure and ur-

ban planning, environment, ener-

gy and taxes are handled by the

local authorities and not by the

government. Strengthening this

relationship and being able to

"play" on some factors would

help the foreign investor to feel

safe.

Apart from the export and

Made in Italy key sectors, are

there other Italian sections which

are emerging on foreign trades?

On Country level, North

America and the United States

are back to the top, thanks to

several factors, they have man-

aged to attract, for the first time

in many years, structural manu-

facturing investments.

With regard to sectors, we

can find some dynamic section in

the biopharmaceutical and green

tech ones.

Conversely?

Conversely, the still very ac-

tive fields are food, pharmaceuti-

cals and aeronautics while we are

witnessing a slowdown in green

technology that was successful in

2010 and 2011.

Expo Milano 2015: how do you

think the image of Italy and our

business system will be affected?

Positively, very positively.

We have great expectations for

the Universal Exhibition and for

where it will lead.

The chosen theme, nutrition,

sees Italy as a world leader for

the food chain’s technology solu-

tions.

Outside the Italian borders

we have that: Asia and Africa,

which are trying to build a food

industry, are very motivated to

be felt and see; conversely, the

Western countries have interests

on a more institutional level.

M.L.
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Trade between Italy and

USA is more vibrant than ever

and is projected to reach $60

billion this year. At the same

time, there are huge margins of

increase for the US investments

in Italy. In 2013, my country at-

tracted 4.7 billion in U.S. in-

vestments, 1.4% of the total US

investments outward, ranking it

as the 15th largest recipient

(but the 5th EU).

Recent legislation ("Destina-

tion Italy” and “Unlock Italy”

laws) contains measures that can

spur more investments from the

US. Through tackling some fea-

tures of our economic system

that are more felt as an obstacle

by US investors, such as a com-

plicated taxation system; the

need for more flexibility in the

labor market and clearer time-

frames within the justice system.

In the last months both

Prime Minister Renzi and Fi-

nance Minister Padoan have

presented these reforms in the

US, spurring great interest for a

stronger presence in Italy. 

While the manufacturing in-

dustry (in particular chemical,

mechanical, computer, and

electronics) continues to absorb

the largest share of U.S. invest-

ments in Italy (about 1/3 of the

total), there are significant in-

vestments in the services sector

as well, particularly in

finance/insurance, telecommu-

nications, information technol-

ogy, banking. Many studies

show that US-Italy trade and

investment would highly bene-

fit from TTIP – one of the top

priorities for the Italian EU

Presidency.

Several U.S. investments

are channeled through invest-

ment funds (i.e. BlackRock,

Blackstone, NY Capital Man-

agement, etc), but many others

come from established compa-

nies that have made recent ac-

quisitions in our country. A pe-

culiar characteristic of U.S. in-

vestments is the trend toward

financing greenfield projects

(in the last 10 years, the U.S. is

the largest investor in number

of such projects in Italy). New

investments generate jobs:

about 34,000 new positions

have been created by U.S.

firms in the last 10 years in

Italy, and in terms of employ-

ment, U.S.-controlled firms in

our country employ around

250,000 persons. 

U.S. investments are direct-

ed primarily to Lombardy,

Lazio and Piedmont, and the

most active U.S. investors in

our country are from Califor-

nia, New York and Illinois.
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The size of the Italian mar-

ket, the wealth of cultural and

natural resources, the enormous

potential associated with the de-

velopment of renewable energy,

an education system that can

fully meet the demand of com-

panies for professional and

skilled labor, and a modern and

well-developed infrastructure

network continue to be pull fac-

tors for Czech investors. On the

other hand, some negative as-

pects of Italy - as seen by the

Czech Republic - are a some-

times contorted bureaucracy, a

slow justice system, and a high

presence of corruption both in

the public and the private sec-

tors. Nonetheless, people here

look with great interest at the

"Destinazione Italia" program

which was launched by the Ital-

ian government in September

2013 to promote the attraction

of foreign capital. This program

includes a number of measures

which can improve and stream-

line the investment process, as

well as increase Italy’s attrac-

tiveness in the eyes of foreign

investors. Czech traders, as a

matter of fact, do not seem to be

unaware of the potential of one

of Europe's largest economies

and a market - the Italian one –

in which more and more con-

sumers express preferences for

purchasing products and ser-

vices that combine quality and

low prices. With this in mind, it

becomes easier to understand

the success that large Czech

brands (such as Skoda, Tesco-

ma, Preciosa, and Budweiser),

as well as a host of lesser-

known companies (including

important ones such as Linet,

world leader in the production

of hospital beds), have in Italy.

In the wake of this success, the

presence of Czech companies

has expanded in recent years

in many areas, ranging from

the traditional sectors of me-

chanical engineering, food

processing, and automotive in-

dustries, to the more innova-

tive areas of renewable energy,

telecommunications, and new

technologies. The presence of

Czech investors and operators

in the tourism and recreation

sectors is also increasing;

these are industries which still

have room for growth, despite

Italy already being one of the

preferred destinations of

Czech vacationers.

The United Arab Emirates

are the most important market

for Italian exports in the Middle

East and North Africa. Italy is

currently their seventh greatest

supplier to (the third among EU

Countries): 5.5 bn. Euros of ex-

port in 2014, with a total ex-

change of 6.8 bn. Euros. The

number of Italian companies op-

erating in the Country is con-

stantly growing (presently, well

over 300) as well as that of the

Italian residents (presently,

around 8000). 

On the contrary, investment

flows from the UAE to Italy

have long been not up to their

potential, given particularly a

perceived complexity of the Ital-

ian business environment.

Therefore, over the last years,

great efforts have been made at

institutional level (with State

visits, trade and economic mis-

sion, etc.) to promote, with

growing success, Italy as a safe

destination for Emirati invest-

ments: joint-ventures between

companies of both Countries for

major infrastructure projects

have grown and some important

UAE investments have been fi-

nalized. 

The main examples of UAE

investments in Italy are repre-

sented by equity assets acquired

by sovereign funds and industri-

al groups in reputed internation-

al Italian businesses and finan-

cial enterprises (as well as a few

sports sponsorship agreements).

Among these, we can mention

an equity of 6.5% of the Abu

Dhabi’s fund Aabar in Unicredit

and a 5% equity of the govern-

ment fund Mubadala Investment

in Ferrari (then resold to FIAT).

Over the years, Mubadala has

also acquired the control of over

98% of the Italian aviation com-

pany Piaggio Aero. 

However, the most relevant

UAE investment in Italy is rep-

resented by the recent acquisi-

tion (the approval of the EU

Commission is pending at the

moment) by Etihad Airways

(the national airline of Abu

Dhabi) of 49% of the Italian air-

line Alitalia, with an investment

of around 560 mil. Euros. 

Also in the field of tourism

and recreational facilities, there

are growing signs of Emirati in-

terest, as demonstrated by the

recent acquisition for around 35

mil. Euros by an Italian compa-

ny related to the Emirati Sheikh

Hamed Bin Ahmed Al Hamed

of the resort “Perla Ionica” in

Sicily, with a total planned in-

vestment of additional 140 mil.

Euros for the refurbishment of

the complex. 

Following Etihad’s invest-

ment in Alitalia, further UAE

investments in Italian State

properties, real-estate, infra-

structures and strategic assets

might follow over the next few

months.

Giorgio Starace 
Italian Ambassador 
to the United Arab Emirates

Aldo Amati
Italian Ambassador in Czech Republic 

Claudio Bisogniero
Italian Ambassador to the United States

Italy certainly is a first order

partner for Spain. The stock of

Spanish investments in our

country amounts to 4.648 mil-

lion euros (referring to the 2012

latest available data) and for the

January/June 2014 period the

Spanish capital flows have been

registered up to 144 million eu-

ros.

Italy is definitely seen as a

great market and a bridge to the

East, cardinal point in which

Spain has traditionally looked

to, perhaps with less intensity in

the past.

You can find some of the

biggest Spanish groups in Italy

such as ACS, OHL, Ferrovial,

Acciona, Iberdrola, Gas Natural,

NH Hoteles, Inditex. The Span-

ish companies have been very

active, especially in the renew-

able energy sector in Italy and in

the realization of some remark-

able infrastructure projects. 

The continuous and inex-

haustible interest in our compa-

nies is confirmed, especially to

the medium sized ones, which

have a high internationalization

in expanding sectors. I also

think about the recent acquisi-

tion of Deoleo and Ebro Food

groups in the food industry. Be-

sides, the Spanish production

structure is mainly characterized

by large groups with strong abil-

ity to acquire and a smaller

number of SMEs which are the

bone structure of our system.

I notice the Spanish compa-

nies of fashion choice (like

Zara, Zara Home, Pull & Bear,

Massimo Dutti, Bershka, Stradi-

varius and Oysho) to focus on

Italy, a very innovative market

perceived as ‘open' and also in

tourism, with the NH Hoteles,

Melià and Barcelò, chains in

view of Milan Expo 2015.

In the transport sector the at-

tention of some airlines compa-

nies on Italy deserves to be men-

tioned, not only Vueling, Italy

represents one of its largest mar-

kets, but also the young Volotea,

a recent company, that launched

its activities while placing its hub

in Venice.

The more the Government re-

form agenda is put through, such

as simplifying the enterprises ad-

ministrative burden and the labor

market reform, re-launch the in-

frastructure, give to the public

administration and judiciary sys-

tem a greater efficiency, the more

the Spanish investors will find

Italy always more attractive.

Pietro Sebastiani
Italian Ambassador in Spain 
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Italy and Brazil have a lot in

common and economic ties are

already strong. A survey con-

ducted by the Embassy shows

that almost 900 Italian compa-

nies have opened factories or

commercial branches in Brazil.

Some of them have been operat-

ing here for decades (take Fiat,

Pirelli or TIM), others have ar-

rived more recently.

They all know that Brazilians

have a preference for whatever

comes from Italy. A preference

that goes beyond fashion, food

and furniture. The quality of our

manufacturing industry is widely

recognized – more than 60% of

our export is made of high value

added products.

Bilateral trade has been thriv-

ing over the last decade thanks

mainly to Italian investments.

The almost 11 billion US dollars

in trade registered in 2013 ac-

count for more than 60% for

Brazilian imports. Indeed our ex-

ports have steadily increased, go-

ing from 1.8 billion USD in 2002

to 6.7 billion in 2013. 

Despite the success story of

our bilateral economic relations,

there is huge potential for a sig-

nificant increase. In our opinion,

the time is now ripe for Brazilian

investments in Italy. Our compa-

nies’ know-how, advanced tech-

nology and well-established

presence in foreign markets can

be appealing to medium-sized

Brazilian companies that need to

acquire this expertise to survive

and to bigger investors holding

substantial capitals largely avail-

able in Brazil. 

The Embassy is working,

with our six Consulates, ICE,

ENIT and the Chambers of Com-

merce, to highlight these oppor-

tunities. Expo2015 in Milan next

year offers a good chance in this

sense. The theme of the event

(Feeding the Planet Energy for

Life) is well suited to meet the

trends and needs of a big produc-

er of commodities such as Brazil.

Through ad hoc meetings in the

main Brazilian cities with the

major industrial entities we have

been presenting new prospects

for investments disclosed by the

Expo. Furthermore, three impor-

tant Brazilian industrial groups

will take part in Milan in Decem-

ber in a seminar organized by

ICE to present to foreign in-

vestors a number of successful

new Italian companies. The

event (“Italia Restarts Up”) aims

to attract venture capitals. 

We are confident that the

work which is being done will

bear its fruits and that in the

next few years we will see a

further consolidation of the Ital-

ian economic presence in Brazil

and an expansion of the current-

ly too few Brazilian invest-

ments in Italy.

Paolo Crudele
Italian Ambassador 
in Singapore 

Singapore looks at Italy with

increasing interest. The presence

of two offices of the Singaporean

sovereign funds in London – the

latest was opened by Temasek

last June – both with regional ju-

risdiction for Europe, give the

idea of a growing attention also

in our market. Nevertheless, it al-

so involves possibilities still in

great part unexpressed when con-

sidering the stock of reciprocal

investments in recent years, with

a prevalence of Italian invest-

ments over those of Singapore.

Its interpretation is that the city-

state looks in the first place to

close markets: South-East Asia

region, China, India. In Europe,

Singapore has a preferential rela-

tionship with the United King-

dom for historical reasons.

Italy can definitely become a

focal point of attraction of Singa-

porean investments and the re-

forms of the Italian Government

go in the right direction when

promoting transparency, legal

certainty, more efficiency in the

judiciary system and less bureau-

cracy. Singaporean operators

recognise Italy’s well-defined

qualities such as entrepreneur-

ship, creativity, originality of

products, industrial excellences

of high technological value. On

the other hand, the general Singa-

porean public perceives us

through more traditional criteria

identifying Italy mainly with the

beauty of its territory, culture,

luxury and fashion brands.

There are direct investments

such as that of the Port of Singa-

pore (Port Authority of Singa-

pore, PSA) which operates termi-

nals in Genova Voltri and

Venezia. In other cases through

shareholdings. An important re-

cent one is the acquisition of

100% of the property of the

shopping centre “Roma Est” by

the sovereign fund GIC.

The Singaporean investor

looks with great interest at the

luxury property  market, at the

acquisition of well positioned

global brands and more in gener-

al of companies, also small and

medium, with a strong export vo-

cation and possibilities of success

in the Asian market. There is also

much attention in shareholdings

in Italian funds which could

guarantee good profits in the

medium-long term..

Italy and UK have a long-

standing economic relationship.

Italy remains competitive and

sometimes leader in sectors

with high growth potential:

fashion, automotive, capital

equipment, robotics, food pro-

cessing, biopharmaceutical,

shipbuilding, defense, security.

In the perception of UK com-

panies Italy is a desirable desti-

nation for their products and ser-

vices, while providing opportu-

nities for acquisition of strategic

assets. Most Italian companies

are SMEs which require profes-

sional services to grow interna-

tionally but their globalization is

recognized. The presence of

skilled human resources is an-

other element of attraction for

UK investments. Strengths of

the Italian market, in the percep-

tion of UK companies, are mod-

ern infrastructure, strong manu-

facturing and innovation capa-

bility in several areas, high level

of internationalization and entre-

preneurship, hosting many trade

exhibitions with global appeal.

While major challenges include:

complex bureaucracy and regu-

lations, slow judicial system,

long-term payments, but it is

recognized that the situation is

improving. The sector in which

British companies are more in-

terested in Italy is the manufac-

turing sector. UK recognizes that

Italy has a highly diversified

economy and can offer opportu-

nities in many sectors.

UK also is a destination for

Italian investments thus con-

firming the development of a

mutual collaboration in high-

tech sectors. 

Italy is the 9th largest mar-

ket for UK exports of goods,

mainly in road vehicles, electri-

cal machinery, mechanical ap-

pliances, pharmaceutical prod-

ucts, audio/TV equipment, min-

eral fuels/oils and distillation

products. UK companies ranked

4th by turnover and employees

in the list of foreign investors in

Italy (Jan 2012).

The UK recognizes a favor-

able trend for investments in

Italy, thanks to the strength of

the Italian industrial and pro-

ductive system despite the cri-

sis, the maturity of the Italian

production structure and the

solid perspectives of the Italian

economic, political, administra-

tive reforms. All of the above

combined with the persistent

factors of attraction for the

country make the gap between

perception and reality increas-

ingly close in the assessment of

investors.

Italy is becoming an attrac-

tive destination for Chinese

FDIs as perceptions about the

investment environment in Italy

is rapidly improving, as a result

of the Italian Government's ef-

forts on implementing reforms

in several sectors. The Italian

economic fabric offers growing

prospects for China to upgrade

its industrial capability. Further-

more, there exist in Italy many

low-risk, high-yield opportuni-

ties for investors in top-listed

companies on the Milan Stock

Exchange which are being

seized by Chinese companies.

Chinese investment in Italy

has experienced a gradual evo-

lution in its entry mode. The

first wave of investments in

representative offices was char-

acterized by small-scale green-

field investments; this has de-

veloped into larger greenfield

operations directed to activities

such as R&D and marketing.

Since 2000 an increase in M&A

activities has taken place, in-

volving Italian companies such

as Benelli, Meneghetti, Elba,

Cifa or the Ferretti Group. 

In 2014, Italy has witnessed

the most significant wave of

Chinese investments in its key

strategic industries and compa-

nies, with FDIs coming from

the largest state-owned enter-

prises in China at a local and

central level, like Shanghai

Electric's 400 million euro in-

vestment in Ansaldo Energia

and China State Grid's 35% in-

vestment in CDP Reti (2,1 bln

Euros). There has also been a

surge in portfolio investments

by China's main financial insti-

tutions in Italy's largest stock-

listed enterprises like Fiat, Enel

and Eni, Prysmian Group, Gen-

erali, Mediobanca and Telecom.

Large investments into Italy's

manufacturing sector are com-

ing from China's dynamic pri-

vate companies as well, like

Wanbao Group's acquisition of

ACC Compressors.

Chinese companies are in-

creasingly targeting the acquisi-

tion of technological capabili-

ties, design skills and world

renowned brands with the aim

to take advantage of local com-

petences in various manufactur-

ing clusters. This approach is

related to China’s strategy of in-

creasing the sophistication of its

exports and moving away from

low added value commodities

and components. 

Italy is considered a key-

market for investment for its

size and sophisticated demand.

Gaining knowledge on how to

satisfy demanding customers on

design, style, branding, market-

ing and post-sales assistance is

what Chinese companies are

looking for in their activities in

Italian industrial districts, glob-

ally celebrated for their excel-

lent quality and design.

Pasquale Terracciano
Italian Ambassador in UK 

Raffaele Trombetta 
Italian Ambassador in Brazil

Alberto Bradanini 
Italian Ambassador in China
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The majority of the German

business community knows

Italy very well. It has to be kept

in mind that trade-economic re-

lations between Germany and

Italy are traditionally extremely

strong. Bilateral trade amount-

ed to over 100 billion Euro in

2013 (and it is expected to

grow in 2014), while many in-

dustrial branches are actually

composed by both Italian and

German companies operating

in different parts of the same

production chain. This is ab-

solutely evident for the car

making industry, just to make

the clearest example. That is

why the German business com-

munity has a clear idea of the

potential of the Italian economy

and a keen interest in the ongo-

ing process of structural re-

forms in Italy.

On the other hand, report-

ing on Italy on the German me-

dia tends sometimes to overem-

phasize problematic elements,

disregarding important facts

and figures (by the way, in Italy

some media have sometimes a

reciprocal approach). Of course

this attitude cyeart be disre-

garded, because it creates mis-

perceptions, which I try to cor-

rect (together with my col-

leagues in the Embassy)

through a constant activity of

public diplomacy. I wish to

stress that it is sometimes

worth finding a better language

to describe each other and

deepening the dialogue be-

tween Italian and German soci-

ety at large. This is exactly the

objective of the first Italian-

German Dialogue Forum

scheduled in Turin on 11th -

12th December 2014 under the

aegis of the two Heads of State. 

As far as the general public

is concerned, Italy is perceived

as a land endowed with creative

people (and businessmen) as

well as with very high produc-

tive standards in sectors like

food-processing, fashion, furni-

ture and all the branches which

are linked to the Italian way of

life. Quality of life in Italy is

still an asset in our perception

by the German public opinion,

although the effects of the eco-

nomic crisis as represented by

the media have started to slight-

ly impact on it. The problematic

aspects of the German percep-

tion are mainly linked with

some facets of the business cli-

mate relating to the tax system,

the civil justice and the func-

tioning of the public administra-

tion. Those are the very sectors

which are the target of the cur-

rent reform process in Italy

aiming to energize the growth

potential of our economy.

German companies are ex-

tensively present in Italy. In re-

cent years German investment in

Italy has indeed grown as far as

the number of Italian companies

participated by German compa-

nies is concerned from about

1250 in 2009 to almost 1350 in

2012. In the same period, the

number of Italian employees

from those companies has grown

from almost 120 thousand peo-

ple to over 125 thousand people.

Consistently with the high

level of integration between the

two economic systems, German

companies are strongly repre-

sented in the following sectors:

metal mechanic, electro me-

chanic, automotive, chemical,

pharmaceutical, steel process-

ing, and, as far as services are

concerned, the banking and in-

surance branches. Unsurpris-

ingly those are the very sectors

where Italian investment in

Germany is also prevalent.  I

can assume that results were

good based on the actual

growth of figures and the feed-

back that I receive form busi-

nesspeople.

First of all, let me say that

Italy is in the heart of all

Qataris. As a relatively young

Country in the world scene,

Qatar has quickly discovered

Italy, and since then we enjoy

sincere ad wide appreciation by

our friends from Doha.  What

our Qatari friends have also

easily discovered is that Italy is

not only a land of art and cul-

ture and beautiful cities and

lanscapes, but also a Country of

successful manufacturers.  The

combination of all these factors

make Italy a potential primary

destination for Qatari sovereign

funds and private investors

willing to participate in our

economic ventures.

Not only investments in

Italy can allow Qatari institu-

tions and subjects to take part

in fruitful enterprises, but it al-

so demonstrates the willingness

by Doha to value global cre-

ativity and culture, in line with

the objectives set in the Qatari

National Vision for 2030. 

This potentiality has not yet

become full reality.  As a con-

tinuous policy, Italian Govern-

ments in time have spent many

efforts in streamlining bureau-

cracy, which can be sometimes

discouraging for foreign in-

vestors.  Our Authorities are

now able to accompany these

operations: we can say we en-

tered a new phase in which we

look at investments from

abroad as a main resource and

not as the exception.  We know

that we have to compete with

other important target Coun-

tries for Qatari foreign invest-

ments and we try learning

lessons.

We have two types of in-

vestors from Qatar: sovereign

funds and private companies.

On the Governmental level, an

agreement has been signed in

November 2012 between Qatar

Holding and “Fondo Strategico

Italiano”, whose first result was

publicly yearunced in Novem-

ber 2014, with the joint entry

by QH and FSI into the capital

of a well known Italian food

producer and distributor.  This

agreement will be the base for

future similar operations.  In

the spirit of bilateral coopera-

tion, and with the involvement

of the highest political Italian

Authorities, Qatar Foundation

Endowment has also invested

in an important health infra-

structure in Sardinia.

In general, beside celebrat-

ing several successful invest-

ment operations, we can say

that we are still in a learning

curve, with a strong determina-

tion by the Italian side to assist

Qatar private and public in-

vestors.
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Cesare Maria Ragaglini
Italian Ambassador in Russia

Guido De Sanctis
Italian Ambassador in Qatar  

Pietro Benassi
Italian Ambassador in Germany  

Despite the current crisis

and the stickiness that everyone

notices, which covers the entire

Euro area, Italy is still a major

destination for foreign invest-

ment. This counts also for

Russian investors who look at

Made in Italy with interest, per-

haps not only because of the

historical ties between the peo-

ples but also because of the hu-

man and cultural affinities

which create a “natural" opti-

mal condition for a positive

business mood.

I have daily contacts with

members of big Russian indus-

trial groups, especially with

those who have invested re-

cently in our country. I have al-

ways had positive feedback

from them over the investments

they made.

Our country offers interest-

ing opportunities to a Russian

investor who wants to diversify

his portfolio. We have a large

and old industrial tradition,

with a complex and dynamic

production, a modern infra-

structural network and a high-

est quality human capital, both

from the scientific as the liberal

arts education: all qualities that

the potential investor recog-

nizes immediately.

We also have flaws, of

course, but broad-reaching

structural reforms have been in-

troduced with the aim of create

favorable economic conditions

to increase our country’s attrac-

tiveness for foreign investment:

many more will be needed to

actually make Italy one of the

most longed-for destinations

for investment. 

Russian investments in Italy

are gradually diversifying, al-

though the majority, at least to

date, have focused on specific

sectors, such as steel, energy

and real estate industry: opera-

tions have been conducted by

large industrial groups. More

recently investments in fashion

and agroindustrial have been

recorded.

There are good perspectives

for the future. The hoped-for

current political tensions over-

coming, which have undoubt-

edly had a negative effect on

business, can only benefit the

flow of Russian investments in

Italy and, at the same time, the

Italian ones in the Federation.

Since my first day in

Moscow I considered the cre-

ation of new opportunities for

interaction and cooperation be-

tween the two countries as a

priority in the economic field

and, of course, i intend to bring

new investments. 

We are following this path

and I hope that 2015 will be the

year wherein we succeed to

overcome this year ’s slow-

down.
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Gian Lorenzo Cornado
Italian Ambassador in Canada 

Domenico Giorgi
Italian Ambassador in Japan 

pages edited by Sergio Bellè

Pier Francesco Zazo
Italian Ambassador in Australia 

One of the main goals pur-

sued by the Italian government,

in its bilateral relations with

Australia, is to intensify the

economic relations and to at-

tract a greater flow of invest-

ment from Australia. Thus,

there are good perspectives for

a greater volume of Australian

investments in our country.

The level of investment to-

wards Italy still offers great

possibilities of improvement.

According to the Australian

statistics office, the flow of

Australian’s investment in

2013 amounted to AUD 140

million (i.e. €90.4 million).

The total stock of Australian

investments in our country has

therefore reached the figure of

AUD 4.9 billion, €3.16 bil-

lion.

Australia has recently in-

creased its volume of foreign

investment. Thanks to the in-

dustrial, financial and banking

groups and the investment and

pension funds management

("superannuation funds") there

is a great potential which lead

to invest more in Italy, which is

considered one of the most im-

portant European trades, situat-

ed in a favorable geographical

position.

Because of the limits im-

posed by a domestic market of

only 23 million people, the

Australian investors are look-

ing for new markets, including

Italy, where to invest in order

to diversify their huge capital

and savings accumulated in

twenty-three consecutive years

of growth, which led Australia

to become the twelfth economy

worldwide.

Despite this potential interest,

the Australian investors want to

be reassured about the actual ex-

istence of a favorable condition

for the investments, particularly

for the pension funds which pre-

fer secure markets with few risks

and safe returns.

On the one hand Italy is per-

ceived as a potentially and very

interesting market, but on the

other hand is still potentially at

risk, mainly because of the on-

going bureaucratic and adminis-

trative obstacles, the slow pace

of justice, the volatility of the

rules and the criticality of trans-

parency, especially in our South.

In particular, Australian in-

vestors want to be reassured

about the presence of clear

rules to participate to tenders

and privatization programs and

simplification of bureaucracy.

Future results will depend

ultimately on the capacity of

our country to be able to adopt

simplifications and certain

rules in the areas mentioned

above.

Italian and Canadian compa-
nies show a strong mutual inter-
est in each other’s markets,
which the available data con-
firms:  in 2013 the closing trade
balance was the highest since
1992.  Italian exports to Canada
increased by 11.3% over 2012,
and Canadian exports to Italy
rose 14.3%.  These numbers re-
flect the excellent state, politi-
cally speaking as well, of rela-
tions between the two Coun-
tries.   

In this context, Canada is
clearly the investor country ‘par
excellence,’ for at least two rea-
sons.  The first is related to the
health of its economy:  it is one
of the most solid economies of
the G8 Countries, a fact con-
firmed by the IMF which re-
cently raised its growth predic-
tion by 0.1 percentage points,
with an estimated GDP of
+2.4% in 2015 and of approxi-
mately 2.4-2.6% in the subse-
quent biennium.  The second
reason has to do with the obvi-
ous dynamism of Canada’s eco-
nomic policy, which is strongly
committed to promoting interna-
tional trade and investments.
Proof of this international inter-
est is provided by Statistics
Canada, that for 2013 confirms
foreign investment stock figures
of  approximately 780 billion
dollars, with an increase of  9.4
% over the previous year.  

As concerns Italy more
specifically, there are nonethe-
less margins for an increase in
direct investments.  Recent Eu-
rostat numbers for 2013 in fact
show a clear assymetry:  Cana-
da’s direct foreign investments
stock totalled 487 million dol-
lars, against Italy’s 1.14 billion.
These numbers can certainly be
improved. Our country is cur-
rently committed to undertake
structural economic and institu-
tional reforms in order to im-
prove its competitiveness, sup-
port productivity, and create an
appropriate business environ-
ment. I also would like to men-

tion the recent conclusion of the
EU-Canada Free-Trade Agree-
ment (CETA) which can create
extraordinary opportunities in
the investment sector.  CETA
will immediately liberalize 99%
of tariff lines, opening the door
to an exponential increase in the
level of market penetration,
which as we know is often a
first step in establishing a pres-
ence on the ground.  CETA will
also open the area of public ten-
ders and acquisitions, making it
possible for Canadian compa-
nies to take advantage of oppor-
tunities resulting from infra-
structure investments in Italy.
Finally, the free trade agreement
with the EU is the first agree-
ment to introduce important in-
novations in investment protec-
tion, setting clearer and more

precise investment protection
standards and new and clearer
rules for arbitration tribunals. 

At the present time there are
Canadian companies that have
made significant investments in
Italy, in sectors with elevated
technological content (one ex-
ample among many is Bom-
bardier, the aerospace and trans-
portation leader) or in the auto-
motive sector (Magna, for ex-
ample, a world leader in auto-
motive supply.)  There is there-
fore potential for a growth in in-
vestments, and we are actively
engaged, as an Embassy but al-
so within the Sistema Italia
framework, in the organization
of events aimed at attracting fi-
nancial and industrial investors
and promoting the great oppor-
tunities Italy has to offer.   In
this regard the Economic and
Trade Office of this Embassy
(commerciale.ottawa@esteri.it)
is at the complete disposal of
those seeking information or as-
sistance in order to explore in-
vestment opportunities in Italy.

The Japanese business com-
munity looks at Italy – to its
market and to the potential of
its productive system – with in-
terest, since some time an in-
creasing interest. However, if
we look specifically at the fig-
ures of investment, there is a
clear imbalance between in-
coming and outgoing invest-
ment flows, the same that can
be found between Japan and
other European countries. As a
matter of fact, investments
coming from Japan are far
more substantial than those in
the opposite direction: accord-
ing to data published by Jetro,
in 2013 Japanese investments
in Italy accounted for USD 419
millions and the Italian invest-
ments in Japan reached USD
88  millions.

It is a widespread assess-
ment that many Japanese big
companies have very large fi-

nancial resources, increased in
the last two years by Abe-
nomics. These major economic
groups, amongst them the Trad-
ing Companies, see Italy as a
market offering  potentially re-
warding opportunities, thanks to
the prestige and the success that
“made in Italy” products still
enjoy in the Japanese market but
also thanks to the widely ac-
knowledged high-standards of a
number of Italian productive
sectors.  Another key point that
makes Italy attractive to Japan-
ese investors is its geographical
position, which makes it an ide-
al hub for operations in certain
sectors in Europe, the Balkans
and in Mediterranean region. Fi-
nally, information on increasing
investments in Italy notably
from Asian countries is stimu-
lating competitive Japanese in-
vestments. 

Japanese companies invest
in Italy through both green-
field investments and the ac-
quisition of shares of Italian
existing companies. In many
cases, the driving  factor is to
gain a more direct control of
companies that sell or may
sell manufactured goods in
the Japanese market. In other
cases,  decision on invest-
ments are based on a broader
perspective and imply the par-
ticipation in the capital of
Italian companies active in
those which are considered
“strategic sectors” on the
world or regional markets. 

The trend of recent years
points out that the main focus
is on the energy, transport and
mechanics, as well as the tra-
ditional sectors such as fashion
and food, but we can also find
investment projects that are
more innovative than estab-
lished trends, for example in
the pharmaceutical and med-
ical field.


